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City of Newport, OR

Prepared for: Newport City Council
Prepared by: Chase Park Grants
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Accomplishments: FY2013-14

&533,.304 [N
GRANTS

$8.9M loan
2.5% APR

CHASE PARK

COST SAVINGS
OF $1.24 M

Approach: FY15-16
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Approach: FY14-15

" 1. Identily & Pursue External
Funding Sources

2. Develop Funding Sirategies

CHASE PARK

Types of Funding Sources
To Target

1. Low-interest Loans
(Leverage)

2. Government Grants
(Free Money)

3. Corporate Sponsorships
(Discretionary Funds)

CHASE PARK
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Funding Source #1.

Low-interest Loans

$8-9M
1% APR

Interest savings
of $2M+

Point Source +
NPS + Fish
Passage

CHASE PARK

Funding Source #2: Grants

“Free” Money

wod i Pending in
Secured In
FY13-14 gt
$1.5M S$1IM
'$750,000
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Grants for Dam Planning & Design

NATIONAL
PARK
SERVICE
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National Science
Foundation

Fish & Wildlife
W—

Grants for Water Infrastructure

$ 1M WATERSMART GRANT

AUTOMATED
METERING
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$1 M grant for: Managing Water in the West
-  Equipment
- Contractor Funding Gpportunty R
L WaterSMART:
Cersallams w:t:r and Energy Efficiency

Grants for FY 2015

Deadline =
Jan 2015

Funding
every year

Grants for

Water Quahty PrOJects
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Targeted Grants for
Sam Moore Park

N ks " 319 NPS Grant
w OregonlWCF @ " . | $30,000
¥ 9250000 @E 4 s ANE 2 L 7 7

) OPRD Grant

$750,000

Sponsorships
$50,000

CHASE PARK
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Community Engagement

MORE VOICES. BIGGER IDEAS.
Bea‘m Communiteed,

MINDMIXER IS MAKING IT HAPPEN

Learn more at the APA National Conference (booth 517) — and ragister to win a tablet. 2

The go-to engagement platform for more than 300 communities nationwide. | @ mindmixer
=
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Types of Community

Engagement
Community Engagement Process

Phase Type of Engagement Method
Planning Phase Collecting Ideas Soliciting
Design Phase Informing design Dialoguing
Construction Phase Increasing awareness Directing
Functional Collecting responses Soliciting
Daily Operations Asking “how’s it going?” Soliciting

CHASE PARK

Funding Source #3:
Corporate Sponsorships
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Agate Beach

Sponsorship Opportunities

PARK-BENCH AREA GARDEN AREA|
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AGATE BEACH NEYROAT
PARK

SPONSORSHIP OPPORTUNITIES

PONSORSHIP
cS)PPORTUNlTlES

eiTy OF NEWPORT

FOR PARKS IN THE

AGATE
PARK BEACH

SPONSORS
ORSHIPp OPPORTUNITIES

PosEcTive
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Recognition Benefits
for Sponsors

SPONSORSHIP RECOGNITION BENEFITS

Featured on Public Publication Permanent  Named
Sponsorship Fee City Website Notices Postings Signage Space

Park Bench $5,000 v 4
Educational Signage $5,000
Picnic Area $7,500
Dog Park Playground $10,000
Garden Area $15,000
Gazebo $20,000

New Playground Structures $25,000
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Discussion About
Sponsorship Program
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