DESTINATION NEWPORT COMMITTEE AGENDA
Thursday, July 21, 2016 - 2:00 PM
169 SW Coast Highway, Newport, Oregon 97365

The meeting location is accessible to persons with disabilities. A request for an interpreter for
the hearing impaired, or for other accommodations for persons with disabilities, should be made
at least 48 hours in advance of the meeting to Peggy Hawker, City Recorder at 541.574.0613.

The agenda may be amended during the meeting to add or delete items, change the order of
agenda items, or discuss any other business deemed necessary at the time of the meeting.

1. CALL TO ORDER

2. ADDITIONS/DELETIONS TO AGENDA

3. CONSENT CALENDAR

3.A. Minutes from the June 16, 2016 Destination Newport Committee Meeting
June 16, 2016 Minutes.pdf

3.B.Review of Accounts - June 2016

4. MEDIA CONSIDERATIONS

4 A.Comcast Proposal


https://legistarweb-production.s3.amazonaws.com/uploads/attachment/pdf/19275/June_16__2016_Minutes.pdf

4.B.

4.C.

4.D.

4.E.

4.F.

4.G.

4.H.

4.1.

4.J.

City of Newport - Program Sponsorship.pdf

OUTFRONT Proposal

OUTFRONT Mobile Network Nov 2015 (3).pdf
OUTFRONT Mobile Network One Sheet.pdf
Sample-Publisher-List.pdf

City of Newport 10 milecampaign.pdf
Albany10miledadius.pdf

City of Newport 15mile campaign.pdf

Mobile Rate One Sheet.pdf
Cityofnewportextendedtrafficcampaign50showingposterproduction.pdf
cityofnewportextendedtrafficcampaign.pdf

city of newport GR16ren.pdf

0A1769.pdf
17007a.pdf

17613B.pdf
17669C.D.pdf

Seattle Magazine Proposal
Newport Oregon proposal for FY16-17 -- Seattle magazine.pdf
TO SeattleMagazine MediaKit.pdf

KFIR Radio Proposal

British Columbia Magazine Proposal
DOCO003.pdf

Journey Magazine & AAA Magazines Proposal
Journey Digital Media.pdf

Journey Digital Media Kit 2016.pdf

Journey Media Kit 2016.pdf

Oregon Facts.pdf

Beaver Sports Proprties Proposal 201-17
Oregon State 2016-17 Proposal ITEMIZED.pdf

KSTW Poposal
Newport's KSTW CW 11's proposal.pdf

KGAL Proposal

Oregon Quarterly Proposal


https://legistarweb-production.s3.amazonaws.com/uploads/attachment/pdf/19337/City_of_Newport_-_Program_Sponsorship.pdf
https://legistarweb-production.s3.amazonaws.com/uploads/attachment/pdf/15255/OUTFRONT_Mobile_Network__Nov_2015__3_.pdf
https://legistarweb-production.s3.amazonaws.com/uploads/attachment/pdf/15256/OUTFRONT_Mobile_Network__One_Sheet.pdf
https://legistarweb-production.s3.amazonaws.com/uploads/attachment/pdf/15257/Sample-Publisher-List.pdf
https://legistarweb-production.s3.amazonaws.com/uploads/attachment/pdf/15258/City_of_Newport_10_milecampaign.pdf
https://legistarweb-production.s3.amazonaws.com/uploads/attachment/pdf/15259/Albany10miledadius.pdf
https://legistarweb-production.s3.amazonaws.com/uploads/attachment/pdf/15260/City_of_Newport_15mile_campaign.pdf
https://legistarweb-production.s3.amazonaws.com/uploads/attachment/pdf/19340/Mobile_Rate_One_Sheet.pdf
https://legistarweb-production.s3.amazonaws.com/uploads/attachment/pdf/19341/Cityofnewportextendedtrafficcampaign50showingposterproduction.pdf
https://legistarweb-production.s3.amazonaws.com/uploads/attachment/pdf/19342/cityofnewportextendedtrafficcampaign.pdf
https://legistarweb-production.s3.amazonaws.com/uploads/attachment/pdf/19343/city_of_newport_GR16ren.pdf
https://legistarweb-production.s3.amazonaws.com/uploads/attachment/pdf/19344/0A1769.pdf
https://legistarweb-production.s3.amazonaws.com/uploads/attachment/pdf/19345/17007a.pdf
https://legistarweb-production.s3.amazonaws.com/uploads/attachment/pdf/19346/17613B.pdf
https://legistarweb-production.s3.amazonaws.com/uploads/attachment/pdf/19347/17669C.D.pdf
https://legistarweb-production.s3.amazonaws.com/uploads/attachment/pdf/15249/Newport_Oregon_proposal_for_FY16-17_--_Seattle_magazine.pdf
https://legistarweb-production.s3.amazonaws.com/uploads/attachment/pdf/15250/TO_SeattleMagazine_MediaKit.pdf
https://legistarweb-production.s3.amazonaws.com/uploads/attachment/pdf/19360/DOC003.pdf
https://legistarweb-production.s3.amazonaws.com/uploads/attachment/pdf/9452/Journey_Digital_Media.pdf
https://legistarweb-production.s3.amazonaws.com/uploads/attachment/pdf/9449/Journey_Digital_Media_Kit_2016.pdf
https://legistarweb-production.s3.amazonaws.com/uploads/attachment/pdf/9450/Journey_Media_Kit_2016.pdf
https://legistarweb-production.s3.amazonaws.com/uploads/attachment/pdf/9451/Oregon_Facts.pdf
https://legistarweb-production.s3.amazonaws.com/uploads/attachment/pdf/19322/Oregon_State_2016-17_Proposal_ITEMIZED.pdf
https://legistarweb-production.s3.amazonaws.com/uploads/attachment/pdf/19326/Newport_s_KSTW_CW_11_s_proposal.pdf

4.K.

4.L.

4.M.

5.A.

5.B.

5.C.

PrintProposalforDiscoverNewport-20162017Fiscal (2).pdf
0OQ MediaKit EMAIL.pdf

1859 Proposal
Destination Newport Proposal.pdf
Print Digital Sales Bundle 1859 Magazine.pdf

KEZI Proposal
Discover Newport KEZ| 9 Monthly Plan for Fall 2016.pdf

Meadow Proposal
Discover Newport Proposal Meadow.pdf

OTHER

Bike Newport Markting Grant Application
Bike Newport.pdf

Surf Classic Marketing Grant Application
Surf Classic.pdf

Bucaneer Rampage Maketing Grant Application

DISCUSSION AND ACTION

CHAMBER REPORT

PUBLIC COMMENT

ADJOURNMENT


https://legistarweb-production.s3.amazonaws.com/uploads/attachment/pdf/19333/PrintProposalforDiscoverNewport-20162017Fiscal__2_.pdf
https://legistarweb-production.s3.amazonaws.com/uploads/attachment/pdf/19334/OQ_MediaKit_EMAIL.pdf
https://legistarweb-production.s3.amazonaws.com/uploads/attachment/pdf/19335/Destination_Newport_Proposal.pdf
https://legistarweb-production.s3.amazonaws.com/uploads/attachment/pdf/19336/Print_Digital_Sales_Bundle_1859_Magazine.pdf
https://legistarweb-production.s3.amazonaws.com/uploads/attachment/pdf/19338/Discover_Newport_KEZI_9_Monthly_Plan_for_Fall_2016.pdf
https://legistarweb-production.s3.amazonaws.com/uploads/attachment/pdf/19339/Discover_Newport_Proposal_Meadow.pdf
https://legistarweb-production.s3.amazonaws.com/uploads/attachment/pdf/19349/Bike_Newport.pdf
https://legistarweb-production.s3.amazonaws.com/uploads/attachment/pdf/19350/Surf_Classic.pdf

Destination Newport Committee
June 16, 2016

2:00 P.M.

Newport, Oregon

CALL TO ORDER

The June 16, 2016, regular meeting of the Destination Newport Committee was called to
order at approximately 2:00 P.M. In attendance were Lance Beck, Steve Beck, John
Clark, Ric Rabourn, and Lorna Davis. Also in attendance were Dean Sawyer, Council
Liaison; Cindy Breves, Executive Assistant; Jamie Rand, News-Times; lan Frost, Beaver
Sports Properties; Josh Logon, ComCast; Joe Van Ras, KFIR; Leigh Deinert, Outfront
Media

INTRODUCTIONS
We went around the table and everyone introduced themselves.

CONSENT CALENDAR

The consent calendar consisted of the following items:
A. Minutes of the May 19, 2016, meeting;

B. Review of Accounts for April 2016;

MOTION was made by Clark, seconded by S. Beck, to approve the consent calendar, as
presented. The motion carried unanimously in a voice vote.

PUBLIC COMMENT

The committee listened to an idea from Red Octopus Theater Group. The group would
like the committee to consider promoting theater activities that happen here in Newport
more.

MEDIA

The committee listened to the KFIR proposal.

The committee listened to the OUTFRONT mobile Network proposal.
The committee listened the Comcast proposal

The committee listened to Beaver Sports Properties proposal.

The committee reviewed the Idaho Senior News proposal.

The committee reviewed British Columbia Magazine proposal.

The committee reviewed the Certified Folder Display proposal.

The committee reviewed the Seattle Magazine proposal.

The committee reviewed AAA Washington Journey Magazine proposal.



The committee Rand presented the creative/production, printing, and digital services
proposal for 2016-17 fiscal year.

DISCUSSION AND ACTION

MOTION was made by Rabourn, seconded by Clark, to approve the contract with Certified
Folder Display Service for Distribution of the DNC brochures for $12,228.23 for 2016-17
fiscal year. The motion carried unanimously in a voice vote.

MOTION was made by S. Beck, seconded by Clark, to approve News-Times Service
Agreement for the FY 2016-17 printing of brochures for $23,000. The motion carried
unanimously in a voice vote.

MOTION was made by S. Beck, seconded by Clark, to approve News-Times Service
Agreement for the FY 2016-17 creative and production for $50,000. The motion carried
unanimously in a voice vote.

MOTION was made by S. Beck, seconded by Clark, to approve News-Times Service
Agreement for the FY 2016-17 Digital Content Marketing for $50,000. The motion carried
unanimously in a voice vote.

Committee decided to pass on Idaho Senior News.

All other media considerations were tabled until the July 21, 2016 meeting.

Next meeting will be July 21, 2016.

ADJOURNMENT
Having no further business, the meeting adjourned at approximately 4:20 P.M.




Be the exclusive sponsor of the Discovery’s Deadliest Catch spin off, Dungeon Cove!

Discovery Communications is capitalizing on one of its most trusted titles, green
lighting a “Deadliest Catch” spin-off.
“Deadliest Catch: Dungeon Cove” will air fall 2016 on Discovery Channel, home
to the flagship series that just entered its 12th season.

Unlike the first “Deadliest Catch,” which is shot in Alaska, the new iteration will
follow the brave fisherman in Newport, Oregon, one of the last remaining fishing
towns along the edge of the notoriously violent “Graveyard of the Pacific” that
stretches from Oregon to British Columbia. Here, generations of Dungeness
crab fishermen and their families sacrifice everything that they have, including
life itself, to carve an existence from the sea.

The City of Newport has the unique opportunity to locally align with Discovery Channel’s new show Deadliest Catch: Dungeon Cove via
program sponsorships. Program sponsorships are formatted with a :20 second program tune-in message and a :10 second tag. The :10
second tag can be used to promote the City of Newport. Comcast Spotlight will produce the :10 second tag.

“Brought to you locally by the City of Newport, the Dungeness Crab Capital of the world and much more! Newport is an historical city that
caters to residents and visitors of all ages and interests! Plan your trip today at thecityofnewport.net”

Comcast Spotlight Provides

« 75 total Program sponsorship spots will air during mutually agreed upon flight dates. Spots will air Monday-Sunday, 6a-midnight on 15+
like demo networks in the Portland DMA.

» Production of sponsorship spot—Production will include one voiceover and placement of one graphic (such as logo) on screen.

City of Newport Provides
* Logo and copy points for :10 second program sponsorship 6

*  Minimum Advertising Commitment: $40,000 September/October 2016

This promotion opportunities is subject to change and based on a minimum advertising investment of $40,000 September-October 2016 Portland DMA.. This promotion is subject to Comcast Spotlight and network approval & availability. Promotional opportunity is
the property of Comcast Spotlight. Sponsorship schedule to run over a variety of appropriate networks as chosen by Comcast Spotlight, and may air across all networks during the political window due to inventory availability. The sponsorship content is subject to
Comcast corporate guidelines. In the event that the advertiser’s paid media campaign is cancelled, advertiser is responsible for reimbursement of all costs of value earned Marketing opportunities. All programming is subject to change.
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THE POWER OF LOCATION

EBF IR

Digital Billboard, New York

OOH Reaches Consumers Within:

e 30 minutes of 96% of all in-store shopping

« 30 minutes of 68% of all purchase activity

« 1 hour before 29% of all purchase
recommendations

« 30 minutes of 42% of all online shopping
activity on mobile

« 1 hour before all mobile search activity

e 1 hour before 34% of all brand-related
social media activity

Influence them with OOH before
these key conversions take place!

SOURCE: 2013 ARBITRON REPORT, 2012
TOUCHPOINTS USA BILLBOARD STUDY, 2015
TOUCHPOINTS USA BILLBOARD STUDY



Mobile Matters.

e 91% of consumers have their phones
within arms reach 24 hours a day

e The average user checks their phones
150 times a day

« Over half of all mobile activities
happen out of the home

e Mobile ad spend currently at a $30.4
I S T e T = sehlhic! & &S0 16 million in 2015, expected to grow to
ot T | e o A $57.9 million by 2018.

SEAN PENN

ARMED WITH THE TRUTH

MARCH 20

~Qf
o) “@

Billboard, New York

SOURCE: APP LOCKET, 2014 TELEMETRICS MOBILE 9
PATH TO PURCHASE STUDY, 2014



OOH & MOBILE

A Natural Synergy.

« There is a natural synergy between
mobile and OOH, with 68% of mobile use
done on the go and 70% of consumer’s
day spent outside the home.

e OOH is the BEST primer for mobile,
with consumers 48% more likely to
respond to the same ad creative on
mobile after being exposed to it on OOH
(Index 148).

e OOH outpaces all other media in
driving consumer mobile action, with
consumers reporting making purchases,
searching brands, and brand related
social media activity within 30 minutes of
exposure to OOH, 22% of the time.

Billboard, Chicago

SOURCE: CRITEO MOBILE REPORT Q4 2014; NIELSEN SHIFTS IN VIEWING:

OWFRONT THE CROSS PLATFORM REPORT 2014; OCEAN BEYOND OOH,

media NEUROINSTGHT, 2015



POWER OF LOCATION

“The death of demographic

marketing happened when people
started becoming contradictions.”
-Tyler Greer, Head of Strategy

~— exponential

“Location will inform
notifications.”
-Larry Alton, Business
Consultant

“Where you are is as important
as who you are.”
-Rashid Tobaccowala,

Chief Strategist *%‘é’ﬁfﬁ‘
T~ PUBLICIS
GROUPE

“We’re capturing people when
they’re on the way home from
work, when they’re hungry.”
-Abby Hunt, Public Relations

~_ — i seamless \
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MOBILE AND OOH AD DOLLARS EXPECTED TO GROW

] Q

Television Search

Video

Display

Mobile

Social

16.5
10.9
10.7

) [=

Total Digital Newspaper Magazine

M 2014 M 2019

i
- -

o

Radio OQutof Home

) 2014-2019 CAGR

SOURCE: MAGNA GLOBAL, 2015
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INTRODUCING THE OUTFRONT MOBILE NETWORK

Combine the power of OOH with mobile
to increase awareness and add
trackable engagement opportunities
with your target audience.

-

NS
‘00 F
J

Current Mobile Capabilities: "/
« GEOFENCING 0.

Reaching 97% of US 2’:9.
Smartphones daily. ! R/ |
>
SN/
%
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. @’DA
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OUTFRONT - s



GEOFENCING

A geo fence is a virtual radius placed
around real-world geographic areas, that
triggers the delivery of mobile banner ads.

Reiterate your OOH message with a
complementary mobile banner ad, by
setting a radius around OUTFRONT’s OOH
ad placements.

Add additional coverage and engagement
around a key secondary location like your
store, your top competitors location, or
target neighborhoods/locations.

OUTFRONT Mobile Network is a
customized geofence solution, grounded
by our OOH assets, with location verification
enabled. No impression is ever wasted!

evoe
-----

L ey
1y pmmy )
=7
A £
/ |
— o —
| , RERwR
L . . A d
\ 3 u Y A
TR N — Al
‘R E ERL % A \ y
. S e, e A}
N ) ! L\ \
§ l — | - -
)| 9 ] ) 4 b
J ) & 8 A 4Lk
3 0 \ &
i 5
"
B [V
| . Y40
i
X Vi
®
[ i
v
\ ¥
A0 .
A
y i
= a
f 1N
) ) [ FEN N o} ] b,
r - ‘AR
: o
| ]
|
w v %
b
i
n
2
=
\

14



THE EXPERIENCE— OOH

R 1256 PM . -

~“New Jersey
Mostly Sunny

ISE e

Now ZPM arm AP

Friday Today

¢ i

8 9 o ; Consumer
Saturday 4 clicks the
Sunday banner ad

Monday
Tuesday

Wednasdlay

N ' e o BUY
The passerby sees an OOH pallallefa ks Tickers

advertisement, traveling through
a pre-defined geo fenced area.
., W {Q

\f’,\ While engaging with an app, The consumer views

,00 the consumer sees a similar a complementing ad
ad appear on their phone as a that delivers crucial
mobile banner ad. information orvalue,

such as tune in info,

Note: User must be in the video links, andoppor-

. fenced area with an app open tunities to interact for

9% to receive the ad. more information.

R/
> > Benefits:

* Reinforce your OOH message on the
path to purchase
* Target consumers in proximity to OOH

wwwww

* Single or multi-message opportunities

2:04 PM

minionsmovie.com

1] h]M 1S

BUY
TICKETS

CLOSEST

THEATER

CALL
FOR INFO

GET

DIRECTIONS

By clicking on the mobile
banner, a consumer is led
to a customized landing
page, tofurther take

part in an action such as
buying advanced tickets or
watching a movie trailer.

15



THE EXPERIENCE— COMPETITOR’S LOCATION

The passerby sees an OOH
advertisement, traveling through
a pre-defined geo fenced area.

(/a0 ;:n {

While engaging with an app
outside the competitors
locations, the consumer sees
your brand’s messaging.

Example: Your desired audience
accesses an app upon shopping
at a competitor location. Your ad
features competitive products or
sales, driving them away from
the competition.

Benefits:

* We only serve ads to active
users so your impressions are
never wasted!

* Gain marketshare

* Talk to a ready-to-buy audience

R 12:56 PM l 5 -

" New Jersey
Mostly Sunny

SO}

Friday Today

Now 1PM  2PM  3PM 4P
¢ > e e &
86 90 o Consumer

Saturday ; clicks the

Sunday : banner ad

Monday

Tuesday

Wednssday G 8

Thursday 7

Y . M find your

2
9
(o] )

The end user views
a complementing ad
that delivers crucial
information orvalue,
such as finding the
nearest store location
togain market share.

T2 Maddscn Averns
e Wers WY

& pexcTions

L CALL (B 304- 75D

AN, AN AGENT

By clicking on the mobile
banner, a consumer is led
to a customized landing
page, tofurther take
part in an action such as
creating a online order or
obtain directions to the
nearest store location.

16



DYNAMIC LANDING PAGE

Complete the mobile experience by using dynamic
landing page— a scalable way to ensure a more
relevant mobile experience and engagement beyond
the initial ad click. The dynamic landing page ensures
the necessary information is at your consumer’s
fingertips and allows you to track SAR.

Drive better results with our customizable landing page. Samples
include:

Click to call More Info ,
Videos
Map access Driving O Movie
OUTFRONT -

media

Insurance At Your.
Side ' When, You 1're“At
The Wheel -

/@ Alistate.

: c'r:r Allstate Insurance
Tenze g ‘g— T2 Madison Avenue
e 4, % Mew York, NY

o, & DIRECTIONS
R CALL (888) 234-7893

EMAIL AN AGENT
r r'\
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CAMPAIGN MEASUREMENTS

New post campaign analytics are an added
benefit of geofencing, providing new intelligence
about OOH and mobile campaign performance.

 Impressions Delivered
« Click ThroughRate (CTR): Benchmark .5%

« *Secondary Action Rates (SAR): Benchmark 3%
Samples of advertised secondary actions include:

* Click-to-call
* Click-to-map
* Directions
 Form fill

* Trailers

* Movie Tickets

*NOTE: This is only available if the client is
using OUTFRONT'’s dynamic landing page

18



RETARGETING- ADD FREQUENCY TO YOUR CAMPAIGN

With retargeting, you can send a second banner ad
to people while they are outside of the geofence.

e Targeting consumers ’w . Re-engage consumers
ttﬂ Proximity + relev @ Retargeting during momge’n'?s of influence

based on relevant location

19



AUTO DEALERSHIP CASE STUDY

OOH & MOBILE:

Location-based mobile reinforces an advertiser’'s OOH message, seamlessly bridging the gap between the physical and
virtual world. This amplifies campaign reach and provides additional insights and measurement.

OBJECTIVE: e HTNRT 7 ‘ User Is

Ai :ippiars Directed to
L Landing

Increase awareness of a local NJ auto dealership and drive {22 e A | R o
engagement with prospective customers (phone calls, — | i
directions and traffic to the website).

EXECUTION DETAILS: 'LX'URI 3&4}; 3
-Campaign Flight: Sept. 18 — Oct. 16, 2015 (4 weeks) ‘|8

-Media buy: 13 billboards in New Jersey (oUTFRONT/
-Geofence: 1 mile radius around OOH assets and loyalty ' ‘
dealership locations

SIGNIFICANT RESULTS:

50% lift
CTR .
36% lift
op®
CTR SAR
| Benchmark . Auto Dealership
Day 1 Day 28

-Both CTR and SAR were above the benchmark -The number of secondary actions per week increased
-The Auto dealership secured 184 direct consumer as the campaign progressed, s_uggesting that repe_titive
engagement (calls, directions, visits to the website) exposure increased consumer interest. CTR remained

constant.

20



THE MARRIAGE OF OOH AND MOBILE

The Benefits Are Endless.

e Synergistic Messaging
e Mass awareness coupled
with a trackable, one-to-one

New Ford Focus engagement
) Test Drive it Here!

o 617 5 %
Van Rejpar 40 ¥ \

« Combining the two can
perr—— Increase reach by 316%

' go Click for directions "

= (&3]
B ] (631]
e 5

£ R Call and R
"\ Schedule More Info

e Multi-message opportunities
Bill Mac « Competitive placement

* Track direct response to mobile
ads

Tuesday
Wednesday

Test Drive it! g = A0
Only T migway . = - L Sord

SOURCE: TOUCHPOINTS, 2015
21




OOH

OOH AND MOBILE ARE PERFECT
PARTNERS. 70% of a consumer’s
day is spent outside of the home,
and 68% of mobile activity is done
on the go. (SOURCE: Nielsen)

OOH OUT-PACES ALL OTHER
MEDIA in driving consumer’s
mobile action; with consumers
reporting purchases, searching, and
brand related social media activity
within 30 minutes of exposure to

L E

MOBI
NETWORK

IS THE BEST PRIMER FOR MOBILE ENGAGEMENT

OOH IS THE BEST PRIMER FOR
MOBILE. Consumers are 48% more
likely to engage with a mobile ad
after seeing that same ad on OOH
first (SOURCE: Ocean, Neuro
Insight)

OOH, 22% of the time. (SOURCE:
MRI Doublebase)

OUTFRONT MOBILE NETWORK: GEOFENCING

The consumer
sees an OOH
advertisement,
while traveling
through a
pre-defined
geofenced area.

The consumer views a

A geofence is a virtual radius placed around real-world
geographic areas, that triggers the delivery of mobile banner
ads. The trigger is based on the consumer’s current lat/long
being within the lat/long of the geofenced area.

OUTFRONT Mobile Network is a customized geofence solution,
grounded by OOH assets, with location verification enabled.

Reiterate your OOH message with a complementary mobile
banner ad, by setting a radius around OUTFRONT’s OOH ad
placements.

Add additional coverage and engagement around key
secondary locations like your business, top competitors’
locations, or key targeted neighborhoods.

While engaging with

an app, within the
geofence, the consumer
sees a similar ad appear
on their phone as a
mobile banner ad.

© S New Jarsey

Mostly Sunny.
8 6 -

Friday Today

complementing ad that delivers

crucial information or added value,

such as event details or giveaways.

H
"
»

s W ENTERTOWIN
TN 1 swoo sweepstaxes

7@
= W —emeroun—
$1000 SWEEPSTALES

o
' B % Nwlmcntlo:| d ‘

FIND A LOCATION § GALLLOCATION

v GET DIRECTIONS

By clicking on the mobile
banner, a consumer is led to a
customized landing page, to
complete further actions, such
as entering the sweepstakes.
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OUTFRONT

M
N

O
E

° MOBLE METRICS

Impression: Banner ad is served to a mobile device, the consumer has an
opportunity to view it. Each time an ad is delivered, it is counted as one
impression, clicking is not taken into account.

Click Through Rate (CTR): The number of users who click on a specific link/

(ADS DELIVERED)

banner ad, out of impressions (users who were delivered the ad). Noted as a

percentage. Average campaigns deliver .5%.

(BANNER ADS CLICKED)

Secondary Action Rate (SAR): The number of users who take another

advertised action (call, directions, search) out of users who clicked. Noted as
a percentage. Average campaigns deliver 3%.

e CASE STUDIES

Location-based mobile reinforces an advertiser's OOH message,

seamlessly bridging the gap between the

physical and virtual world. This amplifies campaign reach and provides additional insights and measurement.
The OUTFRONT Mobile Network is already seeing success, with results exemplifying the power of the OOH priming

effect on consumer mobile engagement.

. Baxter Avenue Morgue

o
. Benchmark fﬁ:?—
25%
LIFT
e B
CTR SAR

ENTERTAINMENT: BAXTER AVENUE MORGUE

OBJECTIVE: Increase awareness and drive attendance
to a local haunted house, Baxter Avenue Morgue, in
the month leading up to Halloween.

EXECUTION DETAILS:

-Campaign Flight: Oct 1- Oct 31, 2015 (4 weeks)
-Media buy: Posters and Bus Shelters in Louisville
-Geofence: 1 mile radius around all OOH assets and a
local high school during football games on Thursday,
Friday and Saturday nights.

SIGNIFICANT RESULTS:

-Both CTR and SAR were above the benchmark
-SAR spiked in the two days before Halloween,
demonstrating the impact of contextual relevance.
-Baxter Avenue Morgue secured over 250 direct
consumer interactions during the month flight.

50%
. Auto Dealership LIFT
.Benchmark
36%
LIFT
CTR SAR
AUTOMOTIVE
OBJECTIVE: Increase awareness of a local NJ auto

dealership and drive engagement with prospective
customers (phone calls, directions and traffic to the
website).

EXECUTION DETAILS:

-Campaign Flight: Sept 18 - Oct 16, 2015 (4 weeks)
-Media buy: 13 billboards in New Jersey

-Geofence: 1T mile radius around OOH assets and loyalty
dealership locations.

SIGNIFICANT RESULTS:

-Both CTR and SAR were above the benchmark.

-The Auto dealership secured
engagements (calls, directions, visits to the website).

184 direct consume?23



SAMPLE PUBLISHER LIST

ARTS &
ENTERTAINMENT
Elle/ Elle Girl
Entertainment Tonight
Eonline

Fchat

IMBD

Menu Clock Free
Moviefone

OK!

Radar Online

Rolling Stone

Star Magazine

The Onion

MUSIC

Billboard

CBS Music

La Vibra

MusicHub

Pandora

Shazam

Shoutcast

Slacker

Univision Music Group

TRAVEL
Gasbuddy
MapQuest
MylLanguage
Navita Translator
TripAdvisor
Triplt

BUSINESS & FINANCE
Barron’s

Bloomberg/ Bloomberg Radio
Business Insider
Business Week
CheckBook

CNBC Real-Time
CNN Money

Daily Finance

Dow Jones

Forbes

Gannett

Journal of Commerce
MarketWatch
MSNBC/ MSNBC TV
Nasdag.com

Pocket Money

Smart Money

The Guardian

The Street

USA Today - Money
Wall Street Journal
XE Currency

WEATHER
TWeather
Accuweather
BeWeather
Gateway
iMapWeather
Weatherbug

LOCAL DIRECTORY

WhitePages
YP Mobile

Copyright © 2016 OUTFRONT Media Inc. All rights reserved

HEALTH & FITNESS

HOBBIES & INTERESTS

NEWS & INFORMATION

All Recipes
Austin Physicians
Calciomercato
Cardio3.com
CHOW

Denise Austin
EatingWell.com
Everyday Health
Fit Pregnancy
Ifood Media

Iron Man Magazine
Jillian Michaels
Joy Bauer

Map My Fitness
Men’s Fitness
Men’s Journal
Period Calculator
Physicians News Now
SBD

Shape Magazine
Total Beauty
Weightwatchers

AUTOMOTIVE
Autoblog (AOL)
Automotive News
Cars.com

CarZen
Jumpstart
Pickuptrucks.com

SHOPPING

GeoQpon
Smaato

Aces Traffic Pack Classic
AutoWallpaperChanger
Bigoven

Bubble Breaker Free
Bubble Burst Free
Celeb Hub

Chip Chick

Cozi

Daily Glow

Dots

FreeCell

Ghost Radar Classic
Hearts

iGossip

Ka-Glom

Lagunex Domino

Life & Style Magazine
Limelife

Lucky

Maxim Magazine
MyStyles.com

Photo Editor

Photo Effect
PhotoBucket

Reversi Free

Solitaire

Spider

Tic Tac Toe

Woman’s Day

Word Search Free

Answers.com
Arizona Republic
AZ Central News
Business Insider
Business Week

CBS News/ Local News
CNET

Daily Herald
Demand Media
Detroit Free Press
Detroit News
Dictionary.com
DSTV Online
Epicurious

Evening Standard
Forbes

Fox News/ Local News
Freedom Media
Handmark

Hearst News
Huffington Post
International Herald
McGraw

Newsday Media Group
NY Daily News

NY Post

PC World

The Independent
The Star.com

Topix

Tribune

TV.com

Univision

US Magazine

USA Today

Wall Street Journal

SOCIAL

Adsmoville

AIM
Buzzmedia

Cyber Presse
Echofon

eVite

Friend Caster
Heywire

Jumbuck
Mocospace

Opera Mini

Pinger

Plume

Pocket Express
Quick Meme

Text Me

Texts From Last Night
Tweetcaster
Ubersocial
Ubertwitter

Zedge

CBS Sports/ College
ESPN

Fox Sports

MLB

MMA

NFL

Opera Live Scores
SCORE Golf

Sportz Interactive
The Sports Exchange
UlEvolution
Sportscaster
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ADVERTISER AGREEMENT pac N or 4

STIAERR. CONTRACTNO.: 2186862 DATE: 06/06/16

. o w *ew

- .- -_—ew . .
omom oS ADVERTISER: City of Newport/City of Newport

e
" SALESPERSON: Leigh Deinert (169) Client Supplies Production: ~ Yes
_ media
OUTFRONT Media Copy must meet Production specifications and be received 10 working days prior to each advertising period.
Posting Department THIS AGREEMENT AND THE COPY TO BE DISPLAYED HEREUNDER IS SUBJECT TO THE APPROVAL OF OUTFRONT MEDIA'S
135 Silver Lane, Suite 230 MARKET GENERAL MANAGER AND THE OWNER OF THE LOCATION AS APPLICABLE
Eugene,OR 97404
(541) 607-9355
(541) 607-9384
ADVERTISER Acct# 1056478 Subject to the terms of the Production Information Addendum Page and the OUTFRONT Media Terms and Conditions of Advertising Service each attached
City of Newport hereto and made a part hereof, "ADVERTISER/AGENCY" hereby contracts with OUTFRONT Media ("Company") for the display of advertising
169 Coast Hwy Copy ("Copy") on the outdoor advertising display(s) described below, commencing approximately on the commencement date of the Advertising Period listed
Newport, OR 97365 below. Advertiser/Agency shall provide the Copy in the form and type specified by Company.
541-574-0603 See Production Information Addendum page for shipping quantities and addresses.
Attn: Ted Smith
GRP/ Advertising No. of
Market Media/Location(s) Size IMP 18+ Units Period Periods | * Period Cost

Oregon Digital Bulletin Mobile Ads PACKAGE 1 06/20/16-08/14/16 2.00 4W $2,971.04
Special Instructions: Net Agreement Total: $5,942.08

OUTFRONT Media will deliver 367,248 mobile banner ads per 4 weeks

THIS AGREEMENT IS NON-CANCELABLE BY ADVERTISER/AGENCY EXCEPT AS SET FORTH IN THE TERMS AND CONDITIONS ATTACHED HERETO WITH RESPECT TO TRANSIT DISPLAYS ONLY. THIS
AGREEMENT CONSISTS OF THIS PAGE, THE PRODUCTION INFORMATION ADDENDUM PAGE, AND THE OUTFRONT MEDIA TERMS AND CONDITIONS OF ADVERTISING SERVICE INCORPORATED HEREIN,
ALL OF WHICH ADVERTISER/AGENCY HEREBY ACKNOWLEDGES RECEIVING AND APPROVING. ANY MISSING PAGES OF THIS AGREEMENT MAY BE OBTAINED OR REQUESTED THROUGH ANY OUTFRONT
MEDIA OFFICE OR REPRESENTATIVE IF LOST OR NOT RECEIVED BY ADVERTISER/AGENCY. FACSIMILE SIGNATURES SHALL HAVE THE SAME FORCE AND EFFECT AS ORIGINAL SIGNATURES.

THIS AGREEMENT MAY BE EXECUTED IN SEVERAL COUNTERPARTS, EACH OF WHICH SHALL CONSTITUTE ONE AND THE SAME COPY. AGENCY AND/OR THE SIGNATORY HERETO REPRESENTS AND
WARRANTS THAT THEY ARE AUTHORIZED TO EXECUTE THE SAME ON BEHALF OF AND BIND THE ADVERTISER AND THAT THE ADVERTISER APPROVES SAME.

ACCEPTED AND AGREED TO BY - OUTFRONT MEDIA ADVERTISER/AGENCY

AUTHORIZED SIGNATURE - TITLE

BY DATE PLEASE PRINT DATE
NAME - TITLE

* Period Codes: M=Monthly; W=Weekly; 4W=4 Weeks; D=Daily; OT=One Time TF=Till Forbid



o
ADVERTISER AGREEMENT - PRODUCTION INFORMATION ADDENDUM  racSor4
SUIEEES <. CONTRACTNO.: 2186862 DATE: 06/06/16
omom' -: S ADVERTISER: City of Newport/City of Newport
L ]
SALESPERSON: Leigh Deinert (169)
media
é.D VE%I?\ITISER Acctit 1056478 Copy must meet Production specifications and be received 10 working days prior to each advertising period.
161E)yC0 evvaort THIS AGREEMENT AND THE COPY TO BE DISPLAYED HEREUNDER IS SUBJECT TO THE APPROVAL OF OUTFRONT MEDIA'S
oast Hwy MARKET GENERAL MANAGER AND THE OWNER OF THE LOCATION AS APPLICABLE
Newport, OR 97365
541-574-0603
Attn: Ted Smith
Ext.
Copy Due [Shipping Fab
Market Media/Location(s) Size Date  |Quantity Shipping Address Service AE Per Sq Ft
Oregon Digital Bulletin Mobile Ads 06/06/16 |1
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ADVERTISER AGREEMENT Pac S or 4

STIAERR. CONTRACTNO.: 2186862 DATE: 06/06/16

. o w *ew

- .- -_—ew . .
omom oS ADVERTISER: City of Newport/City of Newport

e
" SALESPERSON: Leigh Deinert (169) Client Supplies Production: ~ Yes
_ media
OUTFRONT Media Copy must meet Production specifications and be received 10 working days prior to each advertising period.
Posting Department THIS AGREEMENT AND THE COPY TO BE DISPLAYED HEREUNDER IS SUBJECT TO THE APPROVAL OF OUTFRONT MEDIA'S
135 Silver Lane, Suite 230 MARKET GENERAL MANAGER AND THE OWNER OF THE LOCATION AS APPLICABLE
Eugene,OR 97404
(541) 607-9355
(541) 607-9384
ADVERTISER Acct# 1056478 Subject to the terms of the Production Information Addendum Page and the OUTFRONT Media Terms and Conditions of Advertising Service each attached
City of Newport hereto and made a part hereof, "ADVERTISER/AGENCY" hereby contracts with OUTFRONT Media ("Company") for the display of advertising
169 Coast Hwy Copy ("Copy") on the outdoor advertising display(s) described below, commencing approximately on the commencement date of the Advertising Period listed
Newport, OR 97365 below. Advertiser/Agency shall provide the Copy in the form and type specified by Company.
541-574-0603 See Production Information Addendum page for shipping quantities and addresses.
Attn: Ted Smith
GRP/ Advertising No. of
Market Media/Location(s) Size IMP 18+ Units Period Periods | * Period Cost

Oregon Digital Bulletin Mobile Ads PACKAGE 1 06/20/16-08/14/16 2.00 4W $4,439.34
Special Instructions: Net Agreement Total: $8,878.68

OUTFRONT Media will deliver 548,744 mobile banner ads per 4 weeks

THIS AGREEMENT IS NON-CANCELABLE BY ADVERTISER/AGENCY EXCEPT AS SET FORTH IN THE TERMS AND CONDITIONS ATTACHED HERETO WITH RESPECT TO TRANSIT DISPLAYS ONLY. THIS
AGREEMENT CONSISTS OF THIS PAGE, THE PRODUCTION INFORMATION ADDENDUM PAGE, AND THE OUTFRONT MEDIA TERMS AND CONDITIONS OF ADVERTISING SERVICE INCORPORATED HEREIN,
ALL OF WHICH ADVERTISER/AGENCY HEREBY ACKNOWLEDGES RECEIVING AND APPROVING. ANY MISSING PAGES OF THIS AGREEMENT MAY BE OBTAINED OR REQUESTED THROUGH ANY OUTFRONT
MEDIA OFFICE OR REPRESENTATIVE IF LOST OR NOT RECEIVED BY ADVERTISER/AGENCY. FACSIMILE SIGNATURES SHALL HAVE THE SAME FORCE AND EFFECT AS ORIGINAL SIGNATURES.

THIS AGREEMENT MAY BE EXECUTED IN SEVERAL COUNTERPARTS, EACH OF WHICH SHALL CONSTITUTE ONE AND THE SAME COPY. AGENCY AND/OR THE SIGNATORY HERETO REPRESENTS AND
WARRANTS THAT THEY ARE AUTHORIZED TO EXECUTE THE SAME ON BEHALF OF AND BIND THE ADVERTISER AND THAT THE ADVERTISER APPROVES SAME.

ACCEPTED AND AGREED TO BY - OUTFRONT MEDIA ADVERTISER/AGENCY

AUTHORIZED SIGNATURE - TITLE

BY DATE PLEASE PRINT DATE
NAME - TITLE

* Period Codes: M=Monthly; W=Weekly; 4W=4 Weeks; D=Daily; OT=One Time TF=Till Forbid



ADVERTISER AGREEMENT PRODUCTION INFORMATION ADDENDUM
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CONTRACTNO.: 2186862

ADVERTISER: City of Newport/City of Newport

SALESPERSON: Leigh Deinert (169)

DATE: 06/06/16

media
A.D VERTISER Acct# 1056478 Copy must meet Production specifications and be received 10 working days prior to each advertising period.
City of Newport THIS AGREEMENT AND THE COPY TO BE DISPLAYED HEREUNDER IS SUBJECT TO THE APPROVAL OF OUTFRONT MEDIA'S
169 Coast Hwy MARKET GENERAL MANAGER AND THE OWNER OF THE LOCATION AS APPLICABLE
Newport, OR 97365
541-574-0603
Attn: Ted Smith
Ext.
Copy Due [Shipping Fab
Market Media/Location(s) Size Date  |Quantity Shipping Address Service AE Per Sq Ft
Oregon Digital Bulletin Mobile Ads

06/06/16

1
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OUTFRONT MOBIL

[T
a

- TWORK

CTR SYAV
(Click Trough (Secondary Geo-fence
Net Amount Total Targeted Rate .5% Action Rate 3% (Virtual
per Period IMP Average) Average) Perimeter)  Period
Sample Tiers - Mobile Ad Rate is $8.09 per Thousand
Mobile Advertisments | $1,000.00 123,609 618 19 1-5 Locations | 4 Week
Mobile Advertisments | $2,000.00 247,219 1,236 37 1-10 Locations | 4 Week
Mobile Advertisments | $5,000.00 618,047 3,090 93 1-10 Locations | 4 Week

Consumer
ehcks the
banmor ad

GEOFENCING
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OLJTFRONT-’:." ADVERTISING NON-SPACE AGREEMENT Contralc)t f 3%%78/%
media

Page: 10of3

"ADVERTISER/AGENCY" hereby contracts with OUTFRONT MEDIA (OUTFRONT) for the production, installation or services

advertising display as described below upon the terms and conditions set forth in this contract. The artwork furnished to OUTFRONT Media requires the following special handling and/or embellishment features not
included in normal execution of advertising space:

City of Newport

Period Cost .
. . . . . Total No, of T=Tax Value Period
Market/Media Specifications #Units Copy Size Sq. Ft. Date(s) Periods | * B=Barter Value Total
Oregon Posters 21 08/01/16 1.00 D $2,100.00 $2,100.00
Production Costs
Advertiser CITY OF NEWPORT Total Net Amount: $2,100.00
Agency Total Shipping Cost: $0.00
Ref. Space Contract # 2196621 Total Sales Tax: $0.00
Customer Ref # Net Agreement Total: $2,100.00
Special Instructions

Approval must be provided prior to pletion of all special embellish

t features. This agreement is non-cancelable by advertising/agency. This agreement consists of this page and the OUTFRONT Media terms and conditions incorporated herein, all
of which advertiser/agency hereby acknowledges receiving and approving. Facsimile signatures shall have the same force and effect as original signatures. Agency and/or the signatory hereto represents and warrants that they are authorized to execute
the same on behalf of and bind the advertiser and that the advertiser approves same.

Sales A.E. Leigh Deinert (169)

Advertiser/Agency
AUTHORIZED SIGNATURE
Approval Print Name/Title
AUTHORIZED SIGNATURE
By Date
GENERAL MGR (PRINT NAME)
Date Bill To City of Newport (Acct# 1056478)
Return To OUTFRONT Media

Billing Address 169 Coast Hwy

Posting Department

135 Silver Lane, Suite 230
Eugene, OR 97404

(541) 607-9355

Newport, OR 97365
541-574-0603
Attn: Ted Smith

* Period Codes: M=Monthly; W=Weekly; 4W=4 Weeks; D=Daily; OT=0ne Time; TF=Till Forbid ** Barter
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ADVERTISER AGREEMENT

o
PACS? OF 4

OUTFRONT Media
Posting Department

135 Silver Lane, Suite 230
Eugene, OR 97404

(541) 607-9355

(541) 607-9384

CONTRACT NO.:

2196621
ADVERTISER: City of Newport/Hwy 20 traffic conditions

SALESPERSON: Leigh Deinert (169)

DATE: 07/05/16

Client Supplies Production:  No

Copy must meet Production specifications and be received 10 working days prior to each advertising period.
THIS AGREEMENT AND THE COPY TO BE DISPLAYED HEREUNDER IS SUBJECT TO THE APPROVAL OF OUTFRONT MEDIA'S
MARKET GENERAL MANAGER AND THE OWNER OF THE LOCATION AS APPLICABLE

ADVERTISER Acct# 1056478
City of Newport

169 Coast Hwy

Newport, OR 97365
541-574-0603

Attn: Ted Smith

Subject to the terms of the Production Information Addendum Page and the OUTFRONT Media Terms and Conditions of Advertising Service each attached
hereto and made a part hereof, "ADVERTISER/AGENCY" hereby contracts with OUTFRONT Media ("Company") for the display of advertising

Copy ("Copy") on the outdoor advertising display(s) described below, commencing approximately on the commencement date of the Advertising Period listed
below. Advertiser/Agency shall provide the Copy in the form and type specified by Company.
See Production Information Addendum page for shipping quantities and addresses.

GRP/ Advertising No. of
Market Media/Location(s) Size IMP 18+ Units Period Periods | * Period Cost

Oregon Posters Posters/Corvallis/Albany 10'5h x 22'8w 50 7 08/08/16-01/22/17 6.00 4W $4,375.00

Oregon Bulletins/Albany/Unit# 17007A-O 14'x48' 272,599 1 08/08/16-01/22/17 6.00 4W $1,500.00
W/L 1-5 1.1 MI S/O EXIT 238 JEFFERSON N F/N

Oregon Digital Bulletin Mobile Ads SPECIAL 6 08/08/16-01/22/17 6.00 4W $5,000.00

Oregon Posters Posters/Corvallis/Albany/Unit# 17669C-3 10'5"x22'8" 81,614 1 08/08/16-01/22/17 6.00 4W $1,300.00
N/L HWY 34 .28 MI W/O OAKVILLE RD SW E F/E

Oregon Posters Posters/Corvallis/Albany/Unit# 17669D-4 10'5"x22'8" 81,614 1 08/08/16-01/22/17 6.00 4W $1,300.00
N/L HWY 34 .28 MI W/O OAKVILLE RD SW E F/E

Special Instructions: Net Agreement Total: $80,850.00

THIS AGREEMENT IS NON-CANCELABLE BY ADVERTISER/AGENCY EXCEPT AS SET FORTH IN THE TERMS AND CONDITIONS ATTACHED HERETO WITH RESPECT TO TRANSIT DISPLAYS ONLY. THIS
AGREEMENT CONSISTS OF THIS PAGE, THE PRODUCTION INFORMATION ADDENDUM PAGE, AND THE OUTFRONT MEDIA TERMS AND CONDITIONS OF ADVERTISING SERVICE INCORPORATED HEREIN,
ALL OF WHICH ADVERTISER/AGENCY HEREBY ACKNOWLEDGES RECEIVING AND APPROVING. ANY MISSING PAGES OF THIS AGREEMENT MAY BE OBTAINED OR REQUESTED THROUGH ANY OUTFRONT
MEDIA OFFICE OR REPRESENTATIVE IF LOST OR NOT RECEIVED BY ADVERTISER/AGENCY. FACSIMILE SIGNATURES SHALL HAVE THE SAME FORCE AND EFFECT AS ORIGINAL SIGNATURES.

THIS AGREEMENT MAY BE EXECUTED IN SEVERAL COUNTERPARTS, EACH OF WHICH SHALL CONSTITUTE ONE AND THE SAME COPY. AGENCY AND/OR THE SIGNATORY HERETO REPRESENTS AND
WARRANTS THAT THEY ARE AUTHORIZED TO EXECUTE THE SAME ON BEHALF OF AND BIND THE ADVERTISER AND THAT THE ADVERTISER APPROVES SAME.

ACCEPTED AND AGREED TO BY - OUTFRONT MEDIA

BY

DATE

ADVERTISER/AGENCY

AUTHORIZED SIGNATURE - TITLE

PLEASE PRINT DATE

NAME - TITLE

* Period Codes: M=Monthly; W=Weekly; 4W=4 Weeks; D=Daily; OT=One Time TF=Till Forbid



ADVERTISER AGREEMENT - PRODUCTION INFORMATION ADDENDUM

o
PACY OF 4

OUTFRONT-~

ADVERTISER Acct# 1056478
City of Newport

169 Coast Hwy

Newport, OR 97365
541-574-0603

Attn: Ted Smith

===
- -
A .

2196621

¢

- CONTRACT NO.:

-

0

-

...
o't
Y

-
-
-

0,,0

media

SALESPERSON: Leigh Deinert (169)

ADVERTISER: City of Newport/Hwy 20 traffic conditions

DATE: 07/05/16

Copy must meet Production specifications and be received 10 working days prior to each advertising period.
THIS AGREEMENT AND THE COPY TO BE DISPLAYED HEREUNDER IS SUBJECT TO THE APPROVAL OF OUTFRONT MEDIA'S
MARKET GENERAL MANAGER AND THE OWNER OF THE LOCATION AS APPLICABLE

Market

Media/Location(s)

Size

Copy Due
Date

Shipping
Quantity

Shipping Address

Service AE

Ext.
Fab
Per Sq Ft

Oregon Posters

Oregon

Oregon Digital Bulletin

Oregon Posters

Oregon Posters

Posters/Corvallis/Albany

Bulletins/Albany/Unit# 17007A-O
W/L 1-5 1.1 MI S/O EXIT 238 JEFFERSON N F/N

Mobile Ads

Posters/Corvallis/Albany/Unit# 17669C-3
N/L HWY 34 .28 MI W/O OAKVILLE RD SW E F/E

Posters/Corvallis/Albany/Unit# 17669D-4
N/L HWY 34 .28 MI W/O OAKVILLE RD SW E F/E

10'5h x 22'8w

14'x48'

10'5"x22'8"

10'5"x22'8"

07/25/16

07/25/16

07/25/16

07/25/16

07/25/16

7

OUTFRONT Media
Posting Department

135 Silver Lane, Suite 230
Eugene, OR 97404

(541) 607-9355

(541) 607-9384

OUTFRONT Media
Posting Department

135 Silver Lane, Suite 230
Eugene, OR 97404

(541) 607-9355

(541) 607-9384

OUTFRONT Media
Posting Department

135 Silver Lane, Suite 230
Eugene, OR 97404

(541) 607-9355

(541) 607-9384

OUTFRONT Media
Posting Department

135 Silver Lane, Suite 230
Eugene, OR 97404

(541) 607-9355

(541) 607-9384
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ADVERTISER AGREEMENT PacS oF 4

STIRESR. CONTRACTNO.: 2205401 DATE: 07/05/16

. o w *ew

- .- -_—ew . .
omom oS ADVERTISER: City of Newport/City of Newport

e
" SALESPERSON: Leigh Deinert (169) Client Supplies Production:  No
_ media
OUTFRONT Media Copy must meet Production specifications and be received 10 working days prior to each advertising period.
Posting Department THIS AGREEMENT AND THE COPY TO BE DISPLAYED HEREUNDER IS SUBJECT TO THE APPROVAL OF OUTFRONT MEDIA'S
135 Silver Lane, Suite 230 MARKET GENERAL MANAGER AND THE OWNER OF THE LOCATION AS APPLICABLE
Eugene,OR 97404
(541) 607-9355
(541) 607-9384
ADVERTISER Acct# 1056478 Subject to the terms of the Production Information Addendum Page and the OUTFRONT Media Terms and Conditions of Advertising Service each attached
City of Newport hereto and made a part hereof, "ADVERTISER/AGENCY" hereby contracts with OUTFRONT Media ("Company") for the display of advertising
169 Coast Hwy Copy ("Copy") on the outdoor advertising display(s) described below, commencing approximately on the commencement date of the Advertising Period listed
Newport, OR 97365 below. Advertiser/Agency shall provide the Copy in the form and type specified by Company.
541-574-0603 See Production Information Addendum page for shipping quantities and addresses.
Attn: Ted Smith
GRP/ Advertising No. of
Market Media/Location(s) Size IMP 18+ Units Period Periods | * Period Cost
Oregon Bulletins/Grand Ronde/Unit# 17613B-O 12'x48' 26,521 1 11/14/16-11/12/17 13.00 |OT $15,950.00
N/L HWY 18 310 FT W/O FORD RD E F/E

Special Instructions: Net Agreement Total: $15,950.00

THIS AGREEMENT IS NON-CANCELABLE BY ADVERTISER/AGENCY EXCEPT AS SET FORTH IN THE TERMS AND CONDITIONS ATTACHED HERETO WITH RESPECT TO TRANSIT DISPLAYS ONLY. THIS
AGREEMENT CONSISTS OF THIS PAGE, THE PRODUCTION INFORMATION ADDENDUM PAGE, AND THE OUTFRONT MEDIA TERMS AND CONDITIONS OF ADVERTISING SERVICE INCORPORATED HEREIN,
ALL OF WHICH ADVERTISER/AGENCY HEREBY ACKNOWLEDGES RECEIVING AND APPROVING. ANY MISSING PAGES OF THIS AGREEMENT MAY BE OBTAINED OR REQUESTED THROUGH ANY OUTFRONT
MEDIA OFFICE OR REPRESENTATIVE IF LOST OR NOT RECEIVED BY ADVERTISER/AGENCY. FACSIMILE SIGNATURES SHALL HAVE THE SAME FORCE AND EFFECT AS ORIGINAL SIGNATURES.

THIS AGREEMENT MAY BE EXECUTED IN SEVERAL COUNTERPARTS, EACH OF WHICH SHALL CONSTITUTE ONE AND THE SAME COPY. AGENCY AND/OR THE SIGNATORY HERETO REPRESENTS AND
WARRANTS THAT THEY ARE AUTHORIZED TO EXECUTE THE SAME ON BEHALF OF AND BIND THE ADVERTISER AND THAT THE ADVERTISER APPROVES SAME.

ACCEPTED AND AGREED TO BY - OUTFRONT MEDIA ADVERTISER/AGENCY

AUTHORIZED SIGNATURE - TITLE

BY DATE PLEASE PRINT DATE
NAME - TITLE

* Period Codes: M=Monthly; W=Weekly; 4W=4 Weeks; D=Daily; OT=One Time TF=Till Forbid



ADVERTISER AGREEMENT - PRODUCTION INFORMATION ADDENDUM

q.

N/L HWY 18 310 FT W/O FORD RD E F/E

Posting Department

135 Silver Lane, Suite 230
Eugene,OR 97404

(541) 607-9355

(541) 607-9384

PAG.Y OF 4
STRRRRR. CONTRACTNO.: 2205401 DATE: 07/05/16
. o w *ew
- .- -_—ew . .
omom S ADVERTISER: City of Newport/City of Newport
L ]
SALESPERSON: Leigh Deinert (169)
media
é.D VE%I?\ITISER Acctit 1056478 Copy must meet Production specifications and be received 10 working days prior to each advertising period.
161E)yC0 evl_&Iport THIS AGREEMENT AND THE COPY TO BE DISPLAYED HEREUNDER IS SUBJECT TO THE APPROVAL OF OUTFRONT MEDIA'S
oast Hwy MARKET GENERAL MANAGER AND THE OWNER OF THE LOCATION AS APPLICABLE
Newport, OR 97365
541-574-0603
Attn: Ted Smith
Ext.
Copy Due [Shipping Fab
Market Media/Location(s) Size Date  |Quantity Shipping Address Service AE Per Sq Ft
Oregon Bulletins/Grand Ronde/Unit# 17613B-O 12'x48' 10/31/16 |1 OUTFRONT Media
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North West Non-Metro YNV
W/L I-5 .2 MI N/O EXIT 234B HWY 99 N Photo Sheet: STATIC

Facing: N / Size: 12'x44" / Adults 18+ Weekly Impressions: 253,528
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Production Material: Vinyl
llluminated: Yes

Latitude: 44.646435
Longitude: -123.063247

Qut of Home
Hat/'ngs 47
(541) 607-9355
135 Silver Lane, Suite 230
Eugene, OR 97404
outfrontmedia.com
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North West Non-Metro - Albany, Or #17007A

W/LI1-51.1 MI S/O EXIT 238 JEFFERSON N Photo Sheet: STATIC
Facing: N/ Size: 14'x48' / Adults 18+ Weekly Impressions: 265,925
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DESCRIPTION: NOTES:

Production Material: Vinyl
llluminated: Yes

Latitude: 44.684611
Longitude: -123.054069

Qut of Home
Raz‘/ngs 48

(541) 607-9355

135 Silver Lane, Suite 230 TN
Eugene, OR 97404 owmom
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Size: 12'x48'

Area: Grande Ronde

Zip Code: 97347

Material: Vinyl

Extensions: Not Allowed

llluminated: Yes
Latitude: 45.058543
Longitude: -123.631065
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OREGON

Summary

Newport will come alive as a destination for
Seattle travelers ready to discover the Oregon
coast.

Three campaign options for six months of
advertising are outlined on page 2.

Seattle magazine will support this campaign by
publishing a Newport getaway itinerary at
seattlemag.com and promote it to 200,000+
unique users. Like the “Go See (and Hear)
Newport's Sea Lions” article we published fall
2015

In 2015-16 we did a campaign of six 1/3 pages
with a sponsored article.

Contact

Frankie O'Rourke
Seattle magazine

Frankie.orourke@tigeroak.com
206-452-2993

2016-2017 Proposal for Newport Oregon

seattle

magazine
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http://www.seattlemag.com/article/go-see-and-hear-newport-s-sea-lions
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OREGON

Three campaign options:

6 full pages (option 1)

Full page in 6 issues of Seattle magazine

e Perissue: $4,415 (req. $6,950)

*  Annual cost: $26,490 (reg. $41,700)

»  Suggested issues: September, October, November,
February, March, April

6 half pages (option 2)

1/2 page in 6 issues of Seattle magazine

e Perissue: $2,977 (req. $4,670)

« Annual cost: $17,862 (req. $28,020)

»  Suggested issues: September, October, November,
February, March, April

6 third pages (option 3)

1/3 page in 6 issues of Seattle magazine

« Perissue: $1,985 (req. $3,115)

« Annual cost: $11,910 (req. $18,690)

» Suggested issues: September, October, November,
February, March, April

2016-2017 Proposal for Newport Oregon

in Washington have experienced at
least one ACE, and that one out of
four has experienced three or more.
‘The 2010 study of Spokanc cle-
mentary school students was inspired
by the 1997 ACEs research and was
significant in linking ACEs to poor
academic outcomes. Conducted
by Washington State University
researchers and led by Christopher
Blodgett, Western Washingon Area
Health Education Center director,
the study found that children who
had more ACEs were found to also
have higher rates of academic failure,
severe attendance and behavioral
problems, and poor reported health.
“Irauma steals the resources of
children. Trauma puts them behind
the curve,” Blodgett says. “Research
shows thar the scope and impact of
trauma from early childhood adver-
sity is so grear that we need broad-
based ways to deal with the problem,
and working in schools is one of these
ways. Children can benefit, schools
can benelit. In fact, evidence shows
that the overall success of schools may
be predicted by the degree to which
they can support the socio-cmotional
well-being of their students.”

SEPTEMBER MARKS the |)cgiﬂllil\g
of a new school year at West Seattle
Elementary, and hopes are running
high. “The first days of school are
so important to setting routines,”
Principal Sacco says. “I'm hoping we'll
get off to a good start making CLEAR
cven more embedded this second year.
Eventually, I particularly want to sup-
port other Title I schools in adopting
CLEAR practices. | want us to be a
model school for the district.”

Counselor Bermes is hopeful as
well. “I used to ask students: “What
do you want to be when you grow up?’
And Td get “Why do you care?’ Now
when T ask, T ger all kinds of answers:
engineer, football player, ‘T want to go
to college.” The kids know the whole
school is here to support them. They're
moving from defensive to more open
and freer to dream.”

seattle

magazine

THEY'RE YOUR VACATION DAYS,
DO SOMETHING 7 /ezes.

- NEWRORT
i a7amz‘ OREGON. *& .
1-800-coastéd discovernewport.com

DIGS

FURNITURE | HOUSEWARES | DECOR | GIFTS

for your modarn lifastyle. 52

2002 NW MARKET STREET | DIGSSHOWROOM.COM
SEATTLE, WA 98107 (206) 457-5709

SEPTEMBER 2015 SEATTLEMAG.COM 53
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82% are 35+ years old
74% are female 26% are male

$240K average household income
1.59M average net worth

50% of our readers visit a website after seeing an ad in the
magazine

70% of our audience say advertising has influenced where
they spend money

9/10 own homes, 2/10 own second homes

Seattle Magazine

Circulation: 47,000 (90%paid)
Readership: 190,000

Seattlemag.com
Unigue Visitors: 220,000+/month

Must List Enewsletter
Subscribers: 20,000
Open rate: 36-41%

Social Media Subscribers
Facebook + Twitter: 120,000

seattle

magazine

THE 24 BEST MEXICAN RESTAliIRANTS

seat

ESSENTIAL MAY 2014

ROADTRIP!

CRUISING THE COAST, EASTERN
WASHINGTON & OREGON

+ BEST ROUTES, ROADSIDE CAFES & PLACES TO STAY

¥ .Il '..“.‘. .9:,,
SEATTLE AT THE CENTER/
OF WEARABLE TECH
WHAT’S KILLIN@ . SEATTLEMAG.COM

369905 $5 99CAN
05>
k |t
2
o N7 7omlg

THE RIGHT STUFF:MEMO
OF A BOEING TEST PILOT

The most subscribed-to city publication in Washington!
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YEARS

CELEBRATING SEATTLE
1966-2016
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SMART. SAVVY. ESSENTIAL.

DEFINITIVE
RESOURCE GUIDE

LARGEST PAID
SUBSCRIPTION CITY

WE'RE
SEATTLE’S ...
MAGAZINE =7

CONTACT US
Editorial
Seattle is a place that transcends trendy. We inspire the world. editorial@tigeroak.com
We're the home of Amazon, Costco, Microsoft and Nordstrom o
(just to name a select few) and we continue to grow in Advertising:

population and jobs annually. ggznﬁgcéozf{goglgrkc@ugcroak.com
Award-winning Seattle magazine provides a smart view of what
matters to the city each month, featuring striking photography
and compelling stories covering dining and drinking, events,
home and real estate, shopping, style, travel and people that
make our city great. Each issue, along with its accompanying
digital content, reaches local leaders, tastemakers and visitors
to the city. Our readers are successful, educated, well-traveled

professionals who are at the peak of personal consumption.

The most charitable giving city; #1 for coffee; and the second
coolest city in America according to Forbes Magazine.
We simply call it Seattle.




4 | Editorial Calendar 2016

JANUARY — HIDDEN SEATTLE

Ad Close Nov 13 | Materials Due Nov 19 | On Sale Dec 22
Features Shelter: Home As Sanctuary

Advertising Sections Seattle Parent, Hawaii,

FEBRUARY — TOP DOCS

Ad Close Dec 10 | Materials Due Dec 18 | On Sale Jan 19
Advertising Sections Casino Guide,

Doctor & Dentist Profiles

MARCH — HOT NEIGHBORHOODS

Ad Close Jan 15 | Materials Due Jan 21 | On Sale Feb 15
Features Spring Arts, Shelter: Renovation

Advertising Sections Seattle Parent, Hawaii

APRIL — BEST RESTAURANTS

Ad Close Feb 12 | Materials Due F'eb 18 | On Sale Mar 15
Features Best New Wines, Spring Fashion

Advertising Sections BC Travel

MAY — TRAVEL: SMALL TOWNS

Ad Close Mar 18 | Materials Due Mar 24 | On Sale April 19
Features Shelter: Live + Work Spaces

Advertising Sections Personal Wealth, Idaho Travel

JUNE — ULTIMATE SEAFOOD GUIDE

Ad Close Apr 15 | Materials Due Apr 21 [ On Sale May 17
Features Health: Oral Hygiene

Advertising Sections Attractions Guide

JULY — BEST HIKES & BIKES RI*‘ I)

Ad Close May 13 | Materials Due May 19 | On Sale June 14 e AR
Features Shelter: Retreats ‘\ lll l Iﬂ
Advertising Sections Personal Wealth, BREW

Boeing 100th Anniversary Special Section

AUGUST — REGIONAL TRAVEL
Ad Close Jun 17 | Materials Due Jun 23 | On Sale Jul 19
Features 11th Annual Wine Awards

SEPTEMBER — BEER+BURGERS

Ad Close Jul 15 | Materials Due Jul 21 [ On Sale Aug 16
Features Fashion, Arts Preview, Shelter: Indoor/Outdoor Living
Advertising Sections Hawaii, Top Companies

OCTOBER — AMAZING HOMES

Ad Close Aug 12 | Materials Due Aug 18 [ On Sale Sep 13
Advertising Sections Seattle Parent, NW Fall Getaways, Personal
Wealth

NOVEMBER — 50th ANNIVERSARY
Ad Close Sep 16 | Materials Due Sep 22 | On Sale Oct 18
Features Most Influential People of 2016, Shelter: Small Spaces

DECEMBER — FOOD: CHEF SECRETS

Ad Close Oct 14 | Materials Due Oct 20 | On Sale Nov 15
Features Shopping + Gift Guide, Fashion

Advertising Sections Gift Guide, Dentist Profiles

SMART. SAVVY. ESSENTIAL.

THE BEST OF
SEATTLE

SUBSCRIBED-TO

MOST

ACTIVE,
URBANE-MINDED
SOPHISTICATES

CELEBRATE
THE CREATIVITY AND
CULTURE OF OUR
COMMUNITY

ENGAGE WITH THEIR
CITY.

57



5| Circulation & Distribution SMART. SAVVY. ESSENTIAL.

SUBSCRIBERS

87% PAID

NEWSSTAND
DISTRIBUTION

MORE
THAN 200

190.664
46,163

HOTELS

WITH MORE
THAN 1,400 COPIES
IN-ROOM

CIRCULATION
COUNCIL , 58

Source: Circulation Verification Council (CVC), March 2015. magaZI ne



6 | Our Demographics SMART. SAVVY. ESSENTIAL.

$240717  wms
$1,059.000

929,

70%

43

ion Council (CVC), 2015 and Litchfield Research, 2012. magaZI ne



7 | Readership & Engagement SMART. SAVVY. ESSENTIAL.

HIGH VALUE ON
OUR CONTENT,

2%

60 minutes
4%

70 %

seattle .

Sources: Circulation Verification Council (CVC), 2015 and Litchfield Research, 2012. I I lagaZI ne






9 | Events

POP! BUBBLES & SEAFOOD \\ POE'
AT SEATTLE WINE EXPERIENCE
ATTENDANCE: 2,400+

BRUNCH RUN
ATTENDANCE: 600+ N

seatte
RED, WHITE & BREW WHITE
ATTENDANCE: 600+ BREW

seattie
SEATTLE MAGAZINE magazie

50TH ANNIVERSARY PARTY
ATTENDANCE: CAN’T WAIT TO FIND OUT!

SMART. SAVVY. ESSENTIAL.

Seattle magazine hosts several
events each year, giving advertisers
a chance to (’onne(“r to readerq
outside of our pages. From intimate
experlences to]] arge- scale ut\
soirées, these ev enrq give vou a
chance to align your produ(t with
the very best “of the city and engage
with Seattle’s movers and %hakers
trend-setters and tastemakers in a
memorable way, building brand
lovalty and 1nﬂuen(’1ng pur(’hase
decisions.

Seattle magazine harnesses the
power of punt digital and social
media pldtforms before, during and
after our events, to maximize the
impact of sponsorship.

62






11| Print Rates, Sizes & Specs SMART. SAVVY. ESSENTIAL.

DIGITAL FILES
RETAIL RATES (NET) Ads should be supplied on a CD or

FOUR COLOR 1x ax 8x 12x via FTP or email as a high-res pdf
Full Page $6,925 $5.886 $5.540 $5194 (CMYK, 300dpi, fonts embedded).
2/3 Page $6,230 $5,296 $4,984 $4,673

1/2 Page $4,670 $3,970 $3,736 $3,503 (L}iltlﬁ?lli?o;h:&ﬂ)d 1]1’;' d"onve”"'d to

1/3 Page $3115 $2,648 $2,492 $2,336 pphed.

/6 Page $2075 51764 $1660 $1556 Please provide a color proof

Cover2 $8.500 produced under SWOP specification
Cover 3 38,100 (www.swop.org) when you submit
Cover 4 $9,470 new color ad material. We will do
2-Page Spread $12,080 $10,268 $9,664 $9.060 our best to match the supplied

proof, but due to CMYK magazine
printing standards, we (’annot
guarantee color accuracy.

We do not accept film.

ADS CREATED IN-HOUSE If using large fields of black in a

full-color ad please use a 4-color
POSITION AD PRODUCTION RATES build instead of 100% black (i.e
C20/M20/Y20/K100).

Guaranteed positions available for We can create your ad for you.

15% premium of space charge. Production charges below are minimum rates for up to

Preferred positions are on a one hour of production and two rounds of adjustments.

space-available basis as deemed by Additional time spent will be billed at $125/hour in - .~

publisher. Please check with your quarter-hour increments. SHIP_PING_ INS II.{UC TIONS

account executive. 1/6 & 1/3 PAGE ADS: $250 bcndlng via email )
1/2, 2/3 AND EULL PAGE ADS: $500 Ads under 1T0MB can be sent via

email to qeamafrad%@ngeroak com.
Email subject hnc should contain:
o Adv ertlser Name
e Publication Month
e Ad Size
AD SIZES o )
Sending via mail
TIULI“ ()dk Media

1/6 H 17 4th Avenue #600
1/3sQ 1/6V Seattle7 WA 98101
ATTN: Production
FULL PAGE 2/3 V1 1/3V
1/2V Uploading to FTP
1/2 H Ads up to 150MB can be submitted

via FTP. Files need to be compiled
into one folder and stuffed or
compressed. Please include the
advertiser name in the folder name.

In any web browser, go to:

http://ads.tigeroak.com
AD SPECS Username: ADVLHHSLR and

WIDTH HEIGHT BLEED, TRIM & GUTTER Password: TOP207

2-Page Spread 17.25” 11.375” *BLEED SPECIFICATIONS Then follow instructions for entering

Full Page (non-bleed) 775" 10.25” Material intended to bleed must

Full Page (bleed)* 8.875" 1375" be furnished with a minimum of }[“Im”“‘t information and uploading
2/3 Page (vertical) 4.625" 10.0” 25" image area beyond the trim ies

1/2 Page (horizontal) 775" 4.875" (8.875” x 11.375”)

1/2 Page (vertical) 4.625” 7.25” TRIM SIZE

1/3 Page (square) 4.625” 4.875” 8.375” x 10.875” Live Area

1/3 Page (vertical) 225" 10.0” GUTTER SAFETY

1/6 Page (horizontal) 4.625” 2.3125” All copy should be placed .375”

1/6 Page (vertical) 225" 4875 from either side of trim.

seattle ..

magazine
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Restaurants & Bars »

seattiemag.com c f t }

Patagonia Women's Speight Dreas  Streasmiining Motsle Interactions | Smashing Magazine  The Gestman Relasiceship Blog .

SUBSCRIBE TODAY1 PAY NOW AND GET 2 FREE ISSUESIY g&“‘-‘ Comtam Sk Ol G s Ol Sy, s

BOOK 1

, Popular Articles
Seattle's Surge
in Soul Food
Restaurants

aren Restaurants with Fantas

v in Seatse

SUBSGRIBE TODAY!
NOW AND GET 2 FREE ISSUES|

e , . A m”
What to eat during Seattle Made Week l
ring Sea 1 B :
f Hiow dedicaled are you o he local movement? Beginning Sept. 19, yeul | ‘,{“""""
'| have an antine week 1o show your support of all things made and éak

& www.seattiemag.com

SUBSCRIBE TODAY! PAY NOW AND GET 2 FREE ISSUES!\ 359&3‘6?‘ Customer Service Digital Give 3 Gift Subscribe eNewslatisr
an¥® va &

SMART. SAWY. ESSENTIAL. . = - BOOK NOW

RE NORTHWEST TRAV HOME & GARDEN HEALTH

| SEARCH ]
w7 Follow | 88.4K folowers [RANLY | 17K
Popular Articles
Seattle's Surge 11 Perfect Weekend Getaways Near Seattle

in Soul F()Od Adjunets Struggle to Balance Dreams of

Teaching with Low Wages

Restaurants :
9 Seattle-area Restaurants with Fantastic

Southern food restaurants are Views
sprouting up everywhere in Seattle

and they're definitely worth a try The Makers: Gary Hill's Mind-Bending

Media Art

Where to Watch the Seahawks: Pubs,
Restaurants and More

The story behind Caliburger, In-n-Out type
burger shop coming to Seattle

New IKEA St \\tlmnln Seattle’s Surge in Sou

Sea Otters re News Food Restaurants .":1.‘ “;‘,.‘ " le ‘.: Newy .“ i - suBscRIBE TODAY!

PAY NOW AND GET 2 FREE ISSUES!




13 | Digital Statistics

980,031
194,191
139,040
20,026

17,669
0,000

Source: Google Analytics, September 2015

SMART. SAVVY. ESSENTIAL.

Seattle is a literate, tech city (hello
Amazon!). We are a city of early
adopters—especially when it comes
to tech trends and social media.
Reach Seattle magazine’s influential
audience with a digital campaign, or
amplify and strengthen your print
campaign with digital ads.

WE OFFER

seattle

magazine



14 | Web, Digital & Social Media Rates and Specs

WEBSITE DISPLAY ADS

TYPE PIXEL DIMENSIONS RATES

Site Skin 1920x950 $2,000/day
RATES: 124" L e

Half Page 300x600 $13/CPM

Tile Two 300x250 $10/CPM

Overlay 550x480 $1,000/week
AUDIENCE RETARGETING

AT A HIGHER
FREQUENCY.
WEBSITE SPONSORED ARTICLES
INTERESTING AND

ENGAGING
READ AT LEAST 1,000 TIMES
RATE: $2,500

EMAIL
MUST LIST
20,000+ SUBSCRIBERS EVERY THURSDAY.
AVERAGE
OPEN RATE 35%
TYPE PIXEL DIMENSIONS RATES
RATES: nense Fonas £i00
Bottom Leaderboard 560x69 $250
Exclusive Eblast Max 700 x flexible height $2,000
SOCIAL MEDIA

AFFLUENT AND AUTHENTIC SEATTLEITES
20,000 IMPRESSIONS. RATE: $1,000

SMART. SAVVY. ESSENTIAL.

DIGITAL ADS &
E-NEWSLETTER SPECS
Accepted file types

GIF, JPG. SWF, 3rd party ad tag

Resolution
72DPI (dots per inch)

Color Profile
RGB Only

Animation

Animation may loop 3x, 24 fps,
12 seconds max recommended for
standard ad units.

Click through URL

Must be included when creative files
are submitted or through a 3rd party
ad tag. Length cannot exceed 1,000
characters.

Flash

All SWF Flash files must be
submitted along with a back-up
GIF/JPG file. and must contain a
click Tag, published for Flash

Player 10.0 or an earlier version.

Polite loads

Polite loads are accepted and should
be submitted according to the specs
listed below. An additional load of

100K is allowed.

seattle

magazine



DISPLAY RATES & DIMENSIONS | PRINT

EFFECTIVE JANUARY 2016
$ GROSS RATES

NATIONAL DISPLAY RATES

SIZE X 2X 3X 4X

Full Page $10,014 $9,719 $9,424 $9,134
2/3 Page $7,420 $7,195 $6,975 $6,760
Jr. Page $6,920 $6,710 $6,505 $6,305
1/2 Page $6,490 $6,300  $6,110 $5,920
1/3 Page $4,514 $4,382 $4,247 $4.117
1/6 Page $2,974 $2,889 $2,804 $2,719
DPS $18,877 $18,273  $17,738 $17,203
1/2 DPS $12,835 $12,420  $12,055 $11,690
COVERS 1X 2X 3X 4X

IFC Spread $21,518 $20,865 $20,237 $19,633
IFC $11,489 $11,154 $10,814 $10,503
IBC $10,998 $10,663  $10,384 $10,063
OBC $11,489 $11,154 $10,814 $10,488
CUSTOM SPECIALS UPLOADING ADS
Videos Email ads to

Video links to digital edition ads. production@mypassionmedia.com

Rate: $350 Bleed

Special Positions Full page only 0.125"

fgzc;iltroar guaranteed position, Production qosts '

. Any production work on advertise-
Inserts ments will be invoiced at $75 per
Rates on request. hour to the advertiser

File formats
Press Optimized PDF

MEDIA KIT | 2016

PAGE 4

DISPLAY AD DIMENSIONS (wipTH x HEIGHT)

SIZE

Full Page Live

2/3 Page

Jr. Page

1/2 page Vertical

1/2 Page Horizontal
1/3 Page Vertical

1/3 Page Square

1/6 Page Vertical
Double-Page Spread

Fifty years
of going

NON BLEED
7.75" x 10.5"
4.5625" x 9.875"
4.5625" x 7.3125"
3.5" x 9.875"

7" x 4.8125"
2.25" x 9.875"
4.5625" x 4.8125”
2.25" x 4.8125”
15.5” x 10.25”

1/2 HOR.
EXAMPLE

MYPAS %NMED[A

www.myPassionMedia.com
adsales@myPassionMedia.com

TRIM SIZE FOR BLEED ADS
8" x 10.75”

n/a

n/a

n/a

n/a

n/a

n/a

n/a

16" x 10.75”

FULL PAGE
EXAMPLE

1/3 5Q.
EXAMPLE



OUR MEDIA MIX

PUBLICATION EDITORIAL FOCUS FREQUENCY DISTRIBUTION AGE GENDER PRINT DIGITAL MONTHLY PVS
Canadian Traveller Global Travel by Canadians Quarterly National Canada 40-64 61% Female 25,000 5,600 438,000
Explore Magazine Outdoor Adventure by Canadians Quarterly National Canada 25-54 52% Male 25,000 10,000 117,000
British Columbia Magazine Travel and Adventure in British Columbia  Quarterly Global 35-64 53% Male 65,500 2,500 201,000
Pacific Yachting Yachting in the Pacific Northwest Monthly Pacific NW 40-75 64% Male 25,000 2,600 29,000
CT (Travel Agent Edition) Destination Education Monthly National Canada 30-64 66% Female 12,000 14,000 27,000
InfoBarrel.com Vast General Knowledge Daily Global 18-24 56% Female n/a n/a 434,000
ExploreTheUSA.com Outdoor Adventure in the USA Daily USA, UK, Aust + 25-54 50% Male n/a n/a 34,000
PawManeFin.com Animals Daily Global 25-44 76% Female n/a n/a 26,000
Environment91l.org Environment Daily Global 18-64 76% Female n/a n/a 12,000
subtotals 152,500 34,700 5,032,000
PARTNER MEDIA
Cruise & Travel Lifestyles  Cruising the World 3x National Canada 40-64 52% Female 20,000 n/a 30,000
Outdoor Canada Outdoor & Sportsman Activities in Canada 6x National Canada 35-54 67% Male 120,000 1,500 195,000
BC Outdoors Sportsman Activities in BC 6x Regional BC 30-64 76% Male 40,000 n/a 25,000
Castanet.net Daily News and Events Daily Regional BC 18-64 Male/Female n/a n/a 7,500,000
Clearsky Radio Classic Hits Daily Regional BC & AB 35+ Male/Female n/a n/a 200,000
subtotals 180,000 1,500 7,950,000
TOTAL 332,500 36,200 12,982,000
ot 5
Gecttic &xplore  explore A (@ 4 @ rroeareet  Triiiiéller
o
Otitdoors CLEAR SKY Mriuencer Pew, Hans’ e Envionment 911 %‘}gﬁg CASTAMET ~

RADIO

MYPAS %Nf%l" DIA

www.myPassionMedia.com
adsales@myPassionMedia.com

PAGE 11

MEDIA KIT | 2016




From: John Stubb [mailto:JohnStubb@aaawin.com]

Sent: Thursday, March 24, 2016 2:17 PM

To: Lorna Davis

Subject: RE: Summer story to include Hatfield Visitor Center - Journey Magazine

Here are some special rates for you. You'll notice that we have taken about 40% off the rate card to help
with your budget. If you do a 1/3 page or larger, we will also include a “custom ad” in our eExtra email
newsletter that goes out to 65,000 AAA Washington members. See an example on page 4 in the
attached digital media kit.

1/6 page $1,500
1/3 page $3,000
Half page $5,000
2/3 page $7,500
Full page $9,995

You will notice on the Oregon Facts PDF that over 300,000 AAA Washington members come to the
Oregon Coast each year. | think we can be a great partner in bringing them to Newport!

Space reservation deadline is April 28" with ad copy due May 10™. Billing will go out the first week of
July. I'll check back with you late in April.

Thank you for your consideration.

John Stubb
Senior Account Representative
Journey Magazine & AAA Magazines

JohnStubb@aaawin.com
http://aaawashingtonjourney.com/

1745 114th Ave. SE, Bellevue, WA 98004
(O) 425.467.7755 (M) 425.890.7996
(F) 425.467.7729 (T) 800.562.2582 x7755

https://www.linkedin.com/in/johnstubb

70
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Dedicated eBlast is our most
effective digital vehicle!
Click through rate ranges
from 2% to as high as 7%.

% Choose send date from the 1st — 7th
of any given month. Creative for your
Dedicated eBlast is due 10 days prior to
chosen send date.

% Specs: File size is up to 200k. No wider
than 600 pixels. The eBlast, images and
links included, are to be in a finalized HTML
format — with no JavaScript. No flash or
animated gifs.

% Provide a "Subject Line" for the eblast.
Up to seven words. Mentioning AAA in the
subject line will assist in communicating to
our club members that advertiser has the
AAA "seal of approval". IE: AAA Members
Save 30% this Valentine’s Day with FTD.

Net Cost: $5,999

dedicated eblast

CIRCULATION REGION: WA/N.Idaho // DISTRIBUTION: 80,000 est.

il

Shoiw Your Card & Save|

FTD presents an exclusive offer

300

on The FTD* Expressions of Love™ Bouquet
SHOP NOW >

or call LSOOSENDET D and mention promo code 11839

To order by phone, call 1-B00-SEND-FTD (1-800-736-3383) 7 Day Satisfaction Guarantee

72

JOHN HARTSOCK, Advertising Director // johnhartsock@aaawin.com // (D) 425.467.7723 // (F) 425.467.7729 // (T) 800.562.2582, x7723



* eNewsletter promotes our Discount partners,
our two internal business lines (Travel &
Insurance) and any information we feel our
club members would like to know about.

% eNewsletter is sent to an estimated 65,000+
opt-in club members. Please note that number
of eNewsletters sent can vary each month.

* AAA provides metrics via click through rate
(CTR).

* eNewsletter is sent 1x per calendar month,
during the middle of the month (closest
Monday).

* Example of eNewsletter:
http://www.aaawa.com/email mktg/
eExtra/2012/extra_1012.html

% Specs: Call-To-Action (recommend a strong
club member offer/discount/promo), up to
15-20 words of copy and appropriate URL.
Advertiser creative must be pre-approved by
AAA Washington.

Net Cost: $3299

enewsletter

CIRCULATION REGION: WA/N.ldaho // DISTRIBUTION: 65,000 est.

Dctobar 2012 [Valume X1, Mo, 10]

Ads Washington eExtra Newsletter

AAA Discot

Enjay hugs savings an restaurants
producis, services and activitles in tha
grealar Seatle area and online, Thesa
digcountad offars — axclusivaly for Ass
mambers — ara deliverad fa your
amail three times a wealk. Sian up
today!

DISCTOVER

month CO and IRA CD's, along with compeatitive rates on a vanety of
addiional CD larms, money markel and online savings accounts

Oeporit products proviced by Disoover Bank, Member FDIC

Featured Discounts

Eddie Baver Qutlets 0 Resbok/Rockport Outiets

Save 10% on regular and sale- Save 40% on the lowest licketed
priced merchandise at outlet prices at all US Reebok/Rockpon
stores in Washington and Cutlet locations.

nartharm ldaho. MWald 10724 - 114012}

Seanle Seahawks =0 HewYork & Lo
Save on tickeis to five select Enjoy 25% off your entirg in-stare
hame games when purchased purchasel

EET

Dally Dining Deals

Save 20% 1o 50% off vour
artire il ot select
rastaurants in the greater
Fuget Sound region
Download a frée app on
your smarnphone (o get
slarted loday!

Discount Categories
Imtemational Savings
automotive

Einansgial

Healin

Lodaing

Semnvices
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custom
placement

% eNewsletter promotes our Discount
partners, our two internal business
lines (Travel & Insurance) and any
information we feel our club members
would like to know about.

% eNewsletter is sent to an estimated
65,000+ opt-in club members. Please
note that number of eNewsletters
sent can vary each month.

% AAA provides metrics via click
through rate (CTR).

* eNewsletter is sent 1x per calendar
month, during the middle of the
month (closest Monday).

* Example of eNewsletter: http:/
www.aaawa.com/email mktg/
eExtra/2012/extra_1012.html

% Specs: Similar to the shown
screenshot. Up to 60 words of

copy and high resolution image
(155x125). Advertiser creative must
be pre-approved by AAA Washington.

Net Cost: $3299

enewsletter

CIRCULATION REGION: WA/N.ldaho // DISTRIBUTION: 65,000 est.

PENSKE TRUCK RENTAL

Penske has the resources and tools
you need to make an easy
household move, including
high-quality moving truck rentals and
expert support. Save 12% on
one-way truck rental rates and receive unlimited free mileage;
save 12% on local truck rental rates; and save 12% on moving
supplies. Rentals booked online receive up to a 20% discount
(U.S. only). Reservations for Penske may be placed on the
exclusive AAA toll-free number: 877-AAA-7924 or online at
pensketruckrental.com.

PENSKE

Fall in Love with Whistler, BC

Book an autumn getaway in nearby
Whistler, BC, at the legendary
Fairmont Chateau Whistler. With
October long weekend family
festivities, free guided outdoor
adventures and festivals celebrating
food, wine, books and film — what's
not to love? Plus AAA member
benefits include a 25% discount and
a $50 resort credit.*

LEARN MORE

Sairmont

CHATEAU WHISTLER

Save up to 15% and more with Starwood Hotels
and Resorts

Save up to 15% on our best rates,

get up to $100 in resorts credits or
Aailv hreakfacet far twn N with

IF/THEN (11/3 — 11/8/15)
A contemporary
Broadway musical about
living in New York today —
and all the possibilities of
tomorrow. Superstar ldina
Menzel will reprise her
critically acclaimed
performance as
Elizabeth.

AAA members also
receive reduced service
fees on select
performances. Visit
Seattle Theatre Group for
additional shows with a
AAA discount and use
promo code AAASTG.
(Offer valid on select
performances and is only
available online. Tickets
are print at home. All
sales are final. No
exchanges or refunds.)

Save on Movie
Tickets at Regal
Cinemas!

Pay only $8.50 each for
"See It Now" Premiere
tickets, available at a

JOHN HARTSOCK, Advertising Director // johnhartsock@aaawin.com // (D) 425.467.7723 // (F) 425.467.7729 // (T) 800.562.2582, x7723
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* eNewsletter promotes our Discount partners,
our two internal business lines (Travel &
Insurance) and any information we feel our
club members would like to know about.

%k eNewsletter is sent to an estimated 65,000+
opt-in club members. Please note that number
of eNewsletters sent can vary each month.

% AAA provides metrics via click through rate
(CTR).

% eNewsletter is sent 1x per calendar month,
during the middle of the month (closest
Monday).

* Example of eNewsletter: http:/www.aaawa.
com/email mktg/eExtra/2012/extra_1012.html

% Specs: 400X120, up to 30k file size. No
flash. Materials are due by the 10th of each
month. Advertiser creative must be pre-
approved by AAA Washington.

Net Cost: $2899

enewsletter

CIRCULATION REGION: WA/N.ldaho // DISTRIBUTION: 65,000 est.

Featured Discounis

Eddie Bauer Qutiets EZT8 Reebok/Rockport Dutiets

Save 10% on regular and sale- Save 40% on the lowest ticketed
priced merchandise at outlet prices atall US ReebokiRockport
stores in Washington and Cutlet locations.

northern ldaho. (Valid 10/24 — 1174/12

Hew York & Company

Save on tick select Enjoy 25% off your entire in-store
home games purchasel!

online in advan 0212 - 11111112

(Vabd 104

FTD.com
Spookiacular Savings are here.
Save 30% on the AAA Collection.

(Valid unti 11/2712)

Receive a free pink
bag in support of Brea
Cancer Awareness. Call
1-866-AAA-SAVE a
to request more info
12 or Wi

<= - -Mobile-

EVERY MONTH! Scissneorens
Samsung

START SAVING

T agent an a gualitying pisn =o'

Special Offers!
Intermmational Savings
Automotive
Dining
Enterginment
Financial
Health
Insurance
Lodaging
Semvices
Shopping
Travel

Download AAA's New
AlHn-One App

Easy access to many AAA
services on your phone,
including discounts,
readside assistance,
directions and more!
Free dowrnload

avel

You're Invited to Princess Month at AAAI

If you crave affordable luxury and a big
ship with a "small-ship feel,” attend
one ofthese exclusive events to leam
more about Princess Cruises®.

Upcoming dates and locations:

Spokane — October 25
Coeur D'Alene — October 25

Reantnn — Mrtnher 240

New Saturday Office
Hours

Due to the success of
Saturday hours at our Mill
Creek Town Center and
Tacoma locations, weTe
now open Saturdays at
our Bellevue and new
Wesi Seattle Jefferson
Square locations!

View the locations and

JOHN HARTSOCK, Advertising Director // johnhartsock@aaawin.com // (D) 425.467.7723 // (F) 425.467.7729 // (T) 800.562.2582, x7723
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o Inpe

Pause donase nem

AAA.com

CIRCULATION REGION: WA/N.ldaho // PAGE VIEWS: 570,000/mth (est.)

AAA Travel Money

Explore the world securely.

Hosted Cruises
AAA Concierge depariures.

Journey Online
Visit us online today!

isincl et Jackig Exclusively for AAA members! AAA members enjoy hosted Ewtlusive features, breaking
The pre-paid, reloadable AL parses, special amentes and member news, Morthwes
Visa TravelMoney card can be the services of a AAA Hest, who events, destmanon spotights

used worldwds znywhere Visa

credit cards are accepted

o available throughour your
vacaton, Expiore »

znd more, Go

Learn more »

£ CONCIERGE
e
—

Leaderboard

SEATAC AIAPOAT BELF PARKING INTRODI

* Example of AAA.com:
http://www.aaa.com

i Cnner e it Tewnat Sty B 3573 Amny W ot b

% AAA.com receives SIS R s Tl e ew Oree oo Aot Suties M
approximately 100,000

visitors and 570,000 page

views per month.

% Specs: 670X115, up to 30k
file size. No flash. Materials

Navigate Contact Community Online Community My Account
are due 7 days prior to “live”
date Advertiser Creative Merfibdi 1% 1-800-562-2582 Pt L DO TouTube Hga-in
must be pre_approved by AAA Autirratne Office LoCABon Traffec Safety e Registes
Wa,shington. Trausl Trawe] Services Schoal Safety Patral fatebodk Fargot Passwo
|msyrancy msuramce Agent Diriver impravement MhySgace Upgrsde Membershin
Descouns Talfack Form Legiziaive Lpdame TraveiViens Renew Membership

Map: = Dirsctions Emmiovment at AL fgurrey Online

Net Cost: $2299

JOHN HARTSOCK, Advertising Director // johnhartsock@aaawin.com // (D) 425.467.7723 // (F) 425.467.7729 // (T) 800.562.2582, x7723



ad links

% eNewsletter promotes our Discount
partners, our two internal business
lines (Travel & Insurance) and any
information we feel our club members
would like to know about.

% eNewsletter is sent to an estimated
65,000+ opt-in club members. Please
note that number of eNewsletters sent
can vary each month.

% AAA provides metrics via click
through rate (CTR).

% eNewsletter is sent 1x per calendar
month, during the middle of the
month (closest Monday).

* Example of eNewsletter:
http://www.aaawa.com/email mktg/
eExtra/2012/extra_1012.html

% Specs: Call-To-Action, up to 8-12
words of copy and appropriate URL.
Advertiser creative must be pre-
approved by AAA Washington.

Net Cost: $799

enewsletter
CIRCULATION REGION: WA/N.ldaho // DISTRIBUTION: 65,000 est.

Call 877-AAA INSURE (1-877-222_4678) Trusted

AAA Washington Journey Magazine

Hit All the Highlights With Journey Online The Latest Issue

The AAA Washington Journey website features travel news from
across the Northwest and beyond, offers the latest news from
around AAA, and highlights the most popular events happening
around Washington and northem ldaho.

SeptemberyOciober 2012

ALA Washington Journey Magarzine's latest promotions, discounts and services:

DHRECTY Tulalic Resort Casing T Miobile
AAA members only: Save S200 ALA Four Diamond resort lusxury AALA Members Save up to 10%
on DMRECTWV with NFL SUNDAY and S-star casino fun! every month with T-Mobile and
TICKET ™ mciuded® more!
Call 1-877-343-8033. Auaiirak

Be transported n more ways Belinoham, ¥Wa
Adasks and Cansda’s Yukon than one_ AAA members receive A refreshing change. Requesta
Get your free official Alaska and 10% off free visitors guide!
the Yukon vacation guide today!

Itasterpark Airport Waiet Parking Jitty Lube®
Discowver Bank Rated #1 at SeaTac. Quick service that helps
S tyeminies W WA CXD Tk i ot maintain the life of a vehicie.
future and build the retirement Red Lion Hotels
you want with AAA preferred Stay comfortable.
rates_

*Per person based on double occupancy. Prices shown wvalid at time of printing and subject to change
and avaflability. Pricing shown based on select validity dates per product, other pricing available based on
travel dates. Holiday blackout dates apply per product. All offers are valid for selected departures, are
capacity controlied, subject to availabiiity and change without notice. Cruise only/Land only unless
otherwise specified. All cruise pricing based on minimum cabin category. Prices shown reflect AA48
discounts and are not combinable with any other offer. AAA does not charge service fees on the
purchase of cruises and tours. Other service fees may apply for tem=s, such as airfine tickel=s, passporis,
fees imposed by other companies or govi entities, etc. Ship’'s registries: Princess Cruises — Bermuda,
Uniworid — The Netherlands. Resirictions and limitations apply. Gov't misc. feesftaxes, travel insurance
and optional excursions not mcluded. Restrictions and imitations apply to all products. Ask AAA for
detalls. Agency F178-018-521.

ALA efxirs is produced for you by the Marketing Communications team at AAA Washington. You are
subscribed to %%list.name% % as %% emailaddria®. If you prefer to remowve your name from future mailings,

JOHN HARTSOCK, Advertising Director // johnhartsock@aaawin.com // (D) 425.467.7723 // (F) 425.467.7729 // (T) 800.562.2582, x7723
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eNewsletter - Send Dates
CIRCULATION REGION: WA/N.ldaho // DISTRIBUTION: 65,000 est.

2015 ISSUE DATE

January 1/11/16
February 2/8/16
March 3/14/16
April 4/11/16
May 5/16/16
June 6/13/16
July 7/11/16
August 8/15/16
September 9/12/16
October 10/17/16
November 11/14/16
December 12/12/16

JOHN HARTSOCK, Advertising Director // johnhartsock@aaawin.com // (D) 425.467.7723 // (F) 425.467.7729 // (T) 800.562.2582, x7723



John Hartsock

Advertising
Director

johnhartsock@aaawin.com
(D) 425.467.7723
(F) 425.467.7729
(T) 800.562.2582, x7723

Sign: Aquarius

AAA JOURNEY / 1745 114th Ave. SE, Bellevue, WA 98004
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BY THE NUMBERS ©

journey

. WASHINGTON & N.IDAHO

< $102, 92& 1ol o 84%

1.1 million readers @

657,910 circulation

420,000 ' 71% @ 820,546 | 13 ' 969,132 ' 685,267
E : F AAA MEMBER : : NI R : :

1 - 1 1
A TRIP : OF 4 ISSUES : YEAR 1 LAST YEAR
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WHY JOURNEY MAGAZINE? @

LOWER COST PER THOUSAND!

JOURNEY reaches Washington’s most affluent,
active and educated readers at a cost of just $20 per
thousand (cpm). No other magazine in Washington
offers this quality of coverage for this cost.

JOURNEY
657,910

CIRCULATION

G
SEATTLE $ 2 O

SEATTLE SEATTLE NORTHWEST 119,000 com*
MAGAZINE MET TRAVEL CetLATION

47,370 55,331 45,000

CIRCULATION CIRCULATION CIRCULATION

ADD UP THE
SAVINGS:

$490

cpm*

SEATTLE MAGAZINE $ 2 O

+ com*
SEATTLE MET
+

NORTHWEST TRAVEL

. JOURNEY
SUNSET’S INSIDE SEATTLE e 6 57 : 9 ]_ O

-
-

CIRCULATION

266,701

TOTAL COMBINED CIRCULATION

82

* Source: 2015 media kits
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THE FACTS:

*X Each issue of Western Journey
reaches 1in every 4 Washington
and Northern Idaho adults.

>k On average, Western
Journey reader households earn
$12,000 more than non-reader
households in Washington and
Northern Idaho.

*X Western Journey readers
are 44% more likely to have
a post-graduate degree than
the average Washington and
Northern Idaho adult.

*X When compared to the
average Washington and
Northern Idaho adult, Western
Journey readers spend more,
travel more often, and live more
active lifestyles.

Source: 2015 Western Journey Reader Profile Study, GfK MRI

Men
Women
Married

$50,000+
$75,000+
$100,000+
$150,000+
$200,000+
Average HHI
Median HHI

18-34

35-54
55-64

65+

Median Age

Attended college

Bachelor’s degree+

Own home
Median home value
Mean home value

THE JOURNEY AUDIENCE:

$102,000
$84,000

55 years

$322,900
$377,400

COMP.

40%
60%
65%

65%
50%
31%
17%
7%

1%
34%
25%
30%

88%
53%

82%

AUDIENCE

447,474
671,211
727145

727145
559,342
346,792

190,176

78,307

123,055
380,352
279,671
335,605

984,442
592,903

917,321

PAGE 5
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WASHINGTON STATE + NORTHERN IDAHO

journey

NET ADVERTISING RATES ©

FOUR COLOR 11X 3X 6X
Full page $13,607 $12,929 $12,243
2/3 page $10,524 $10,052 $9,502
1/2 page $8,169 $7,756 $7,354
1/3 page $5,174 $4,919 $4,653
1/6 page $3,113 $2,956 $2,798
BLACK AND WHITE

Full Page $10,888 $10,348 $9,798
2/3 page $8,619 $8,236 $7,853
1/2 page $6,538 $6,215 $5,881
1/3 page $4144 $3,937 $3,731
1/6 page $2,504 $2,376 $2,258
COVERS

covers 4 $15,650 $14,864 $14,089
covers 2, 3 $14,620 $14,08 $13,158

ISSUE DATE AD CLOSE MATERIALS CLOSE
January/February (2016) 1/2/15 11/16/15
March/April 12/30/15 1/1/16
May/June 2/26/16 3/10/16
July/August 4/28/16 5/10/16
September/October 6/29/16 7/12/16
November/December 8/29/16 9/13/16
January/February (2017) 10/31/16 11/10/16

Rate Card: 18

Effective: January 2016
Rate Base: 657,910
All rates are NET

PAGE 5
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AAA travel
guide

TRAVEL GUIDE ADVERTISING RATES ©

TRAVEL GUIDE AD SIZES:

1/3 VERTICAL: 2125"W x 9.5"H
1/3 SQUARE: 4.5"W x 4.625"H

1/6 VERTICAL: 2.125"W x 4.625"H

FOUR COLOR 1X 3X 6X
1/3 page $4,432 $4,212 $3,991
1/6 page $2,690 $2,558 $2,426
BLACK AND WHITE

1/3 page $3,550 $3,374 $3,197
1/6 page $2150 $2,040 $1,940

ISSUE DATE AD CLOSE MATERIALS CLOSE
January/February (2016) 1/2/15 11/16,/15
March/April 12/30/15 1/11/16
May/June 2/26/16 3/10/16
July/August 4/28/16 5/10/16
September/October 6/29/16 7/12/16
November/December 8/29/16 9/13/16
January/February (2017) 10/31/16 11/10/16

Rate Card: 18

Effective: January 2016
Rate Base: 657,910
All rates are NET

PAGE 6
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2016 features®

JAN/FEB 2016

SPECIAL TRAVEL ISSUE
STOCKHOLM, SWEDEN
CUBA

NATIONAL PARK
SERVICE CENTENNIAL

NEXT STOP: JACKSON, WY

AD CLOSE: 11/2/15
MATERIALS CLOSE: 11/16/15

MAR/APR 2016

HAWAI‘l BEACH GUIDE
BUDAPEST, HUNGARY

THE CHANGING NATURE OF
IMPAIRED DRIVING

NEXT STOP: JUNEAU, ALASKA

AD CLOSE: 12/30/15
MATERIALS CLOSE: 1/11/16

2016 EDITORIAL CALENDAR ©

MAY/JUN 2016

PASSAGE TO INDEPENDENCE:
A MOTHER-DAUGHTER TRAVEL
ADVENTURE

21 SECRETS TO THE
LAS VEGAS STRIP

BUENOS AIRES
NEXT STOP: OLYMPIA, WA

AD CLOSE: 2/26/16
MATERIALS CLOSE: 3/10/16

JUL/AUG 2016

NORTHWEST SUMMER FUN
48 HOURS IN MONTREAL

UNDERSTANDING VEHICLE DATA

NEXT STOP: ASHLAND, OR

AD CLOSE: 4/28/16
MATERIALS CLOSE: 5/10/16

SEP/OCT 2016

OFF-SEASON EUROPE
FALL NEW ENGLAND

3-DAYS IN SANTA FE
NEXT STOP: LOPEZ ISLAND, WA

AD CLOSE: 6/29/16
MATERTALS CILLOSE: 7/12/16

NOV/DEC 2016

NORTHWEST WINTER FUN
DISCOVERING MALTA
ZIHUATANEJO, MEXICO
NEXT STOP: BANFF, AB

AD CLOSE: 8/29/16
MATERIALS CLOSE: 9/13/16

IN EVERY ISSUE:

DEPARTURES

The latest and greatest

on cool new amenities,
activities and destinations
across the Northwest—
and beyond.

Plus: must-have gear.

* Subject to Change

MEMBERS
LOUNGE

Timely updates on
programs, services,
discounts and special
offers available

to AAA members.

ITINERARY
Our regional guide to

BACKSTORY

The story behind the
story on lovable
Northwest landmarks
and attractions.

events, celebrations and
other happenings

across Washington, Idaho,
Oregon and

British Columbia.

PAGE 7
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Digital Requirements

Preferred format is PDF/x1a:2001. Other accepted file formats
include InDesign CS4, lllustrator CS4 and Photoshop CS4. PDFs
may be sent via email. Native files will be accepted on CD, DVD
or via our VPN (call for upload details). Macintosh Platform
preferred.

FILE REQUIREMENTS:

All 4/color images should be supplied CYMK at a resolution

of 300 dpi at 100% final size, and a maximum color density of
300%. All black type should be supplied at 100% black and set
to overprint.

PDF REQUIREMENTS

Minimum: PDF/x1a: 2001

Extended PDF/x1a:2001 Settings*:

® GENERAL Standard: PDF/x1a:2001, Compatibility: Acrobat 4
® COMPRESSION Change the tab

Bicubic Downsampling to "Do Not Downsample” and
Compression to “None” for all image types.

® MARKS & BLEEDS All Printer’s Marks except Color Bars.
Type: Default. Weight: .25pt. Offset: 125 in. Bleed: all at 125"
® OUTPUT Color: Color conversion: convert to Destination.
Destination: Document CMYK.

PDF/X: US Web Coated (SWOP) v2.

® ADVANCED Fonts: 100%. Transparency Flattener: High
Resolution. JDF: leave unchecked.

® SECURITY Leave as is with no added protection.

NATIVE FILE REQUIREMENTS:

Provide all fonts and high-resolution images with a list of fonts
and graphics. Image resolution should be 300 dpi at 100%
finished size. All 4/color images should be supplied CYMK. All
ads require a color proof that meets SWOP standards - if one
is not provided, one will be output and the advertiser billed at
prevailing rates. Please use postscript fonts and provide both
the screen and printer font for all fonts used.

Full Page

Live: 7.375”W x 10"H
Bleed: 8125”W x 10.75"H
Trim: 7.875”W x 10.5”H

Spreads

Live: 15.25”"W x 10”H
Bleed: 16”W x 10.75”H
Trim: 15.75”W x 10.5”H

Fractionals

2/3 Vertical: 4.5"W x 9.5"H

1/2 Horizontal: 6.875”W x 4.625”H
1/3 Square: 4.5”W x 4.625”H

1/3 vertical: 2125”W x 9.5”H

1/6 Vertical: 2.125”W x 4.625”H

Proof Requirements

Laser prints are not acceptable. All 4/C ads (full page or
fractional): High quality digital proof required. If proof is not
supplied, one will be output and billed to advertiser at prevailing
rates. Color matching will not be guaranteed if advertiser waives
proof fee.

Ad Corrections

For ads supplied as native files, corrections requested prior to
Material Due date will be made and billed at prevailing rates. For
ads supplied as PDF/x1a files, advertiser will be responsible for
supplying a corrected art file.

Contact Information

For production information or questions, please contact
Stacie Holder, Production Manager at 425.467.7724, E-mail:
StacieHolder@aaawin.com. No extensions will be granted
without approval of the Production Manager. All ads sent must
include a contact name, phone number and email address.

SEND ALL MATERIALS TO:
STACIE HOLDER

1745 114th Ave SE

Bellevue, WA 98004

Phone: (425) 467-7724

FAX: (425) 467-7729

E-Mail: StacieHolder@aaawin.com

Advertising Sizes

PAGE 8



Multiple Page Insert
FULL PAGE SIZE:

Flat size...cccccoovvvvvecenne 16 3/8” (length) x 10 3/4” (height)
........................................... (includes 1/8” head trim, 1/8” foot trim, 1/2” face trim)

Folded size ....ccouvuunn... 8 3/8” low (length) x 10 3/4” (height)
........................................... 8” high (length) x 10 3/4” (height)

Supply folded with a low-folio lap.

16 3/8”
8 3/8”

8”

1/8” Head Trim

3/8”
binding
low folio
lap when — [,
folded

trim size:
7 7/8” x 10 1/2”

1/8”
face
trim

low folio

1/8” Foot Trim

Always call publication for deadline date for inserts to arrive at bindery,
complete production specifications or to get a printing estimate.

Copy/Bleeds

Keep text 1/4” or more away from the trim. Background screens or color
can bleed. Final trim size is 7 7/8” x 10 1/2”. Jogs to foot, with a 1/8”
foot trim.

Perforations
Perforations must be offset 1/4” from the fold.

Postal Regulations

Consult the USPS Postal Domestic Mail Manual or contact your local
postmaster to conform inserts designed for mailing (i.e. a BRC) to postal
specifications.

Stock
Postal regulations stipulate Business Reply Cards (BRCs) of at least .077
caliper.

PLEASE SEND SAMPLE INSERT TO:
Stacie Holder, AAA Washington, 1745 114th Ave. SE, Belleuve, Washington 98004,
(425) 467-7724

1/8” Head Trim

1/8”
| face
trim

high folio

1/8” Foot Trim

Shipping Information

Ship inserts to R.R.Donnelley & Sons,
attn: Greg Guitare,

19681 Pacific Gateway Drive,
Torrance, CA 90502, (310) 516-3264

Cartons & Skid Identification

1) Job name, issue mailing

2) Quantity of inserts per carton and total
quantity

3) Regional edition or version, if
applicable

4) There can only be one version per
pallet when inserts are packed loose on
skids.

5) All shipments must contain a manifest
which itemizes all product contained in
the shipment.

6) Cartons must be brick stacked on
pallets. All pallets with loose material
must be plastic pallet wrapped. Pallets
are not to exceed 42” x 48” with four-way
entry and three 4” high runners.

PAGE 9
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John Hartsock
Advertising
Director

johnhartsock@aaawin.com
(D) 425.467.7723
(F) 425.467.7729
(T) 800.562.2582, x7723

Sign: Aquarius

John Stubb
Senior Account
Representative

johnstubb@aaawin.com
(D) 425.467.7755
(M) 425.890.7996
(F) 425.467.7729

(T) 800.562.2582 x7755

Sign: Libra

AAA JOURNEY / 1745 114TH AVE. SE, BELLEVUE, WA 98004




AAA WA members love Oregon:

605,200

AAA WA members visited
Oregon in the last 12 months

ADVERTISE IN JOURNEY MAGAZINE TO REACH THEM!

i

i)
k{1

\H L e
|H"|' ‘

391,000 visited Portland
332,000 visited the Oregon Coast
131,000 visited Central Oregon
152,000 visited Mt Hood and Columbia Gorge
120,000 visited Eastern Oregon
102,000 visited Oregon Wine Country

391,539+ AAA WA MEMBERS PLAN
TO VISIT OREGON IN THE NEXT 12 MONTHS

JOHN STUBB « JOHNSTUBB@AAAWIN.COM e 425.467.7755
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May 19, 2016

2016-2017 Proposal

Destination Newport Committee | Beaver Sports Properties
Ian Frost
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RESER STADIUM
FOOTBALL SIGNAGE

RESER STADIUM RIBBON BOARD

Destination Newport will receive one (1) 4’ high x 132’ wide logo recognition on the north end zone ribbon board during the 2016 season.

. Eight (8) displays per game guaranteed.

. Ribbon board sponsors will continuously rotate throughout the game.
. Four (4) minutes of exposure minimum guarantee per game.
. Will support :30 seconds of animated graphics.
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RESER STADIUM
FOOTBALL SIGNAGE

PA ANNOUNCEMENT WITH VIDEOBOARD RECOGNITION

Destination Newport will receive:

. One (1) In-game PA Announcement with Videoboard Recognition during all seven (7) home

games during the 2016 season.

. Recognition on Reser Stadium Videoboard and North End Zone Ribbon Board

o BERVERS
R BERS| w3 BUFFALOES

RUSH UU SOMETHING Few. . i0e3n @ DAIMLER
7N PASS = RUSH 150
A T s
N oy U _, NE\KNP P\T ms 100 A
Do ) - RSl 2so G il
W om

siscommenertcon R
P Y

THE CITY OF NEWPORT WOULD LIKE
TO REMIND YOU THAT e S
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BASEBALL
SIGNAGE

GOSS STADIUM VIDEOBOARD LED SIGNAGE

New to Goss Stadium for the 2016 season is a brand new, state of

the art videoboard.

* Largest videoboard in the Pac-12 Conference and fifth-

largest in the country at 26’ x 50’

*  Full screen video doubles the size of the previous Goss

Stadium videoboard

Destination Newport will receive one (1) 5.5’ x 10’ LED sign on

the new Goss Stadium videoboard.

* :60 sec rotations with two (2) different, non-competing

advertisers on the board at the same time

* Signage will rotate throughout the game with other sponsors.

2 GRENIER 3B
1 DONAHUE (F
3 MADRIGAL 2B
33 ICE C
24 HARRISON 1B

DH

A
L—

A\ , w
. TREVER MORRISON
INFIELDER

12345678910
AU 00

8MARTINEZS P
ERA 153

—

f
|+

Dung fhe Raght Thing Sinem 1982

#E'T1re FaCTORY

Has & new name!
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BASEBALL
SIGNAGE

PA ANNOUNCEMENT WITH VIDEOBOARD RECOGNITION

Destination Newport will receive:

. One (1) in-game PA Announcement with Videoboard Recognition during all approximately

twenty-five (25) home games during the 2017 season.

. Recognition on Goss Stadium Videoboard

24 HARRISON 1B

33 ICE C

B 7 MORRISON S5 : ‘

; }, b1 LARNACH  DH 4

56788910
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NETWORK
RADIO

TUNE-IN PROGRAMMING

On game day, it is Beaver Sports Radio. One buy delivers 26 markets
statewide. Once fans have tuned in, there is relatively no channel
surfing. On any given Saturday, approximately 200,000 listeners tune-
in to the Beaver Football broadcasts.

MULTI STATION BUY

Beaver Radio Delivers the core listenership from all twenty-six stations
and varied formats throughout the state. Fans of Oldies, Country, Rock,

News/Talk, Sports, Top 40 and Rhythmic are Beaver Fans too.

WHY RADIO?
. 93% of the US population listens to radio each week.
. Sports Radio is becoming increasingly popular because it allows

advertisers to reach a targeted audience who intentionally tunes
in to follow their team.
. Due to the structure of sport, Sports Radio attracts engaged fans

who listen through commercials.

QUICK FACTS

College Sports listeners are:

. 40% more likely to be college educated

. 36% more likely to have income of $75K or more

. 14% more likely to own a home

. 64% more likely to switch buying habits to support a sponsor

Astoria
KAST
1370
The Dalles
KODL
1440

Tillamook
KTIL
1590

Dallas S"al_:gr?
Newport KWIP 1490
KNPT 880
1310 Corvallis
KEJO/KLOO
1240/1340

Waldport
KWPD
820

Florence
KCFM
1250/103.1

Cottage Grove
KNND

Coos Bay 1400
KBBR
1340 Roseburg
KSKR
1490

Grant Pass

Medford
KAKT, Klamath Falls
KLAD
960

Hermiston
KOHU
1360

Enterprise
KWVR
1340/92.1

La Grande
KLBM
1450
Baker City

KBKR
1490
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NETWORK RADIO
FOOTBALL

OREGON STATE ATHLETICS NETWORK BROADCASTS

Destination Newport will receive:

One (1) live mention in all twelve (12) OSU Football broadcasts (1 live mention

x 12 broadcasts x 26 stations = 312 total live mentions).

Astoria
Baker City
Bend
Brookings
Coos Bay
Corvallis
Enterprise
Enterprise
Eugene
Eugene
Florence
Florence
Florence
Grants Pass
Hermiston

Klamath Falls

La Grande
Medford
Medford
Newport
Pendleton
Portland
Portland
Prineville
Roseburg
Salem

St. Helens
The Dalles
Tillamook
Waldport
Woodburn

KAST-AM
KBKR-AM
KICE-AM
KURY-AM
KHSN-AM
KEJO-AM
KWVR-AM
KWVR-FM
KKNX-AM
KLZS-AM
KCFM-FM
KCFM-FM
KCFM-AM
KAKT-FM
KOHU-AM
KLAD-AM
KLBM-AM
KAKT-FM
KCMX-AM
KNPT-AM
KUMA-AM
KEX-AM
KPOJ-AM
KRCO-AM
KSKR-AM
KBZY-AM
KOHI-AM
KODL-AM
KTIL-AM
KWDP - AM
KWBY-AM

1370
1490
940
910
1230
1240
1340
92.1
840
1450
104.1
103.1
1250
104.7
1360
960
1450
105.1
880
1310
1290
1190
620
690
1490
1490
1600
1440
1590
820
940
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BEAVER NATION
DIGITAL NETWORK

'Average 1 million page views to OSUBEAVERS.COM each month
'Average 200,000 unique visitors to OSUBEAVERS.COM each month
' 203,000+ Facebook likes!

@ 560,000+ fans of Oregon State Athletics on Facebook within Oregon

Timeline

) Promote Your Page

y Connect with mofe of the Peopie who
e mator 10 you

G

; h —
SPIRIT MOUNTAIN A

v SCHEDULE

THU, NOVEMBER 12 THU, NOVEMBER 12

view scHEDULE &
FRI. NOVEMBER 13

MEN'S SOC| EN'S VOLLEVBA
CcoRVALLS. OR LOS ANGELES, CA
VS, ASHINGTON atusc SEATTLE WA
LIRS P noaweSTREGiOMAL o,

i
casidh i POWER OF THE PAC

STATS | Pac- 12 oReco

w_on State
eavers @
School Sports Team

About  Instagram feed

rrrrr

Pinterest  More v

1 swtus Photo /Video [ G&A, Event + "

2 Scheduled Posts

. Oregon State Beavers
photo

Excellent stan to the series for Oregon State Baseball!

Sot posts

Oregon State Baseball
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SOCIAL MEDIA
FACEBOOK ENGAGEMENT CAMPAIGN

FACEBOOK ENGAGEMENT CAMPAIGN

Destination Newport will sponsor one (1) engagement campaign
during football season.

Custom branded contest application

Promotional wall post with contest link guaranteed to deliver
150,000 impressions

Option to add “like” button to Discover Newport Facebook

page

Geo-target your exact demographic (location, gender, age,

family size, etc.)

Collect email addresses and data

.i Oregon State Beavers

Oregon State Beavers @
School Sports Team

Timeline About Instagram feed Pinterest More ~ i Liked w W Message = ***

n 188,757 people like this B Post [ Photo / Video

Write something
Invite friends to like this Page

ABOUT > o m

. Oregon State Beavers
hittp:/Awww. osubeavers.com/ Show your love for Beaver Nation. Add a Facebook Filter - Go Beavs!
iy I 2P -,
APPS >

o

“ X l g Instagram feed

Pinterest

Oregon State Beavers @ g

School Sports Team

Timeline About Instagram feed Pinterest More ~




ENGAGEMENT CAMPAIGN SUMMARY

C‘PA ;EBQOK ENGAGEMENT CAMPAIGN - 2015 RESULTS

STAY AND PLAY

PRESENTED BY

T

oREooON

Y N N W W

KEY PERFORMANCE INDICATORS

» 71,915 total impressions ("reach")

» 1,306 unique campaign visitors (1.8% CTR)

» 727 total sign ups (56% Conversion)

» 435 opt ins to receive more information
from Discover Newport

February.
» Start Date: October 19, 2015
» End Date: October 27, 2015

OBJECTIVES

» Brand awareness/recall

ase “Likes” on the Discover
rt Oregon Facebook page
ata capture

FACEBOOK STATS (3 WALL POSTS)
» Combined Reach: 71,915
» Organic Reach: 13,457
» Targeted Reach: 58,468
Total Likes: 1,117
Total Shares: 63
Total Comments: 62
Engaged Users: 1,242
Post Clicks: 1,517
Engagement Rate: 2.3%

Vg

YV VY

YV VYVYY

1306 uni
to your &

>
»

OVERVIEW

Title: Stay and Play Package

Sponsor: Discover Newport Oregon
Administrator: Beaver Sports Properties
Type: Enter-to-Win

Prize(s): Grand Prize: Stay and Play Package
in Newport, OR. Four tickets to an
attraction (Oregon Coast Aquarium), 2-
night hotel stay (Hallmark Resort), dinner
at Local Ocean in Newport. Secondary
Prize: 4-Day Seafood & Wine passes for
two. Third Place Prize: Storm Watching trip
for two, hotel stay, a bottle of wine from
local vineyard, and dinner at the
Enbarcadero. Can be used October-
February.

Start Date: October 19, 2015

End Date: October 27, 2015

OBIJECTIVES

>

>

Brand awareness/recall
Increase “Likes” on the Discover
Newport Oregon Facebook page
Data capture
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OSUBEAVERS.COM
ONLINE & MOBILE WEB

PREMIUM DISPLAY ADS

L

SHOP  ATHLETICS | AUDIO/VIDED | DONATE

Destination Newport will receive premiere placement on
OSUBeavers.com desktop and mobile site with premium .
ad impressions all linking to your destination URL (website, s N B —

Facebook page, etc.).

Leaderboard Ad
Campaign Details:

* July 2016 - June 2017: 200,000 guaranteed impressions

Ads will rotate among leaderboard ads, story ads and 14™ CLASS

mobile banner ads throughout OSUBeavers.com

Ad sizes:
« LEADERBOARD AD: 728x90

+ STORY AD: 300x250

_
- MOBILE BANNER AD: 320x50 wn mosws v/ SCHEDULE e

TUE, SEPTEMBER 29 FRI, OCTOBER 02 FRI, OCTOBER 02 FRI, OCTOBER 02

AURORA, OR TR CORvALLIS, OR CORVALUS OR
ROSE CITY COLLEGIATE SEATTLE, WA Vs ucLa VS UTAH

2ND (+3,294-230-265-873) s 130Pm %00Pm >

Story Ad

300 X

Mobile Banner Ad
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SUMMARY & TOTAL
INVESTMENT

PARTNERSHIP SUMMARY

SIGNAGE
. One (1) Reser Stadium North End Zone Ribbon Board Signage 314,500

. One (1) PA Announcement with Videoboard and Ribbon Board  $7,500
Recognition during each Football home game

e One (1) Goss Stadium Scoreboard LED Signage 38,650

—— e One (1) PA Announcement with Videoboard Recognition during $4,000
- ‘ each Baseball home game
! _ 40N FOOTBALL RADIO
= : g ot i . One (1) Live Mention on the Beaver Sports Radio Network during $2,750

& - each broadcast
- : DIGITAL
& v 7 . One (1) Facebook Engagement Campaign during Football $13,000
Season
e Guaranteed to deliver 150,000 impressions

. Two Hundred Thousand (200,000) Guaranteed Impressions on $2,500
OSUBeavers.com

TICKETS
. Two (2) Football Season Tickets
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Ben Campora
Account Executive for KSTW CW 11 and CBS Digital

861-8903 Ben.Campora@KSTWTV.com
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mailto:Ben.Campora@KSTWTV.com

I
Who We Are rertile
KSTW CW 11:

* isthe CW affiliate owned by CBS Television Stations one of the
country’s leading multimedia companies.
* is a broadcast station which means it hits every household in the Seattle

market.
« delivers exciting prime and syndicated programming favorites.
* Prime examples include: Arrow, The Flash, Jane the Virgin, and
Whose Line is it Anyways?
« Syndicated examples include: 2 Broke Girls, Mike & Molly, Seinfeld,
and Family Feud.
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CBS Television/Radio/Digital - Seattlel )]

The powerful team of CBS owned CW11 KSTW Television, CBS Radio stations, and CBS Digitc!ﬂsprrye!
can work together to help accomplish your marketing and sales objectives with creative multi-platform
campaigns!

CLUN @CBSRADID ®CBS Digital

KSTW

CBS Digital properties offer a

Reach your future customers From the latest Country hits, :
with CW11 KSTW TV. Pop & Alternative chart toppers, range of options — from banners
From Court shows, popular to Classic Rock or the most up ads, video pre-roll, home page
Syndicated Comedies, to the to date news in Sports — CBS takeovers to geo-targeted
hottest new shows in Prime - Radio can reach listeners of interactive banners
CW11 KSTW attracts a VERY many lifestyles!

@CBS Seattle cwn .=

broad audience.

2 BROKE il JAcHG,
SRS Country

GIRI.S MIKES./| DLLY
y HeFAN
Seinl 71090 am

102.5 FM Seattle
Pt

RO

“s/ampire Diaries







Scarborough Research
PRIME Lingo

Market/Release: Seattle, WA 2015 Release 2 Total (Aug 2015 - March 2016)

Base: Age of respondent summaries: Women 25 - 54 Projected: 1,038,913 Respondents: 767

Base Total

Mon to Fri - 4:00PM to 5:00PM:
Family Feud/Various

Mon to Fri - 5:00PM to 6:00PM:
Seinfeld

Mon to Fri - 6:00PM to 7:00PM:
Family Feud

Mon to Fri - 10:00PM to 11:00PM:

2 Broke Girls / Mike & Molly

Sun - 9:00PM to 10:00PM:
The Closer

Sun - 10:00PM to 11:00PM:
Seinfeld

Target Pop
Target %
Index*

Target Pop
Target %
Index

Target Pop
Target %
Index

Target Pop
Target %
Index

Target Pop
Target %
Index

Target Pop
Target %
Index

Target Pop
Target %
Index

1,020,260
100.0%
100

1,518
0.1%
100

685
0.1%
100

8,863
0.9%
100

3,567
0.3%
100

2,106
0.2%
100

1,920
0.2%
100

Places visited overnight or

longer past 12 months

Oregon Coast

195,474
100.0%
100

1,016
0.5%
349

160
0.1%
122

4,966
2.5%
292

1,969
1.0%
288

2,106
1.1%
522

941
0.5%
256

KSTW

Q: So what does
this mean?

A: Women 25-54,
who have visited
the Oregon coast,
are more likely to
watch these
programs than the
other stations
within the Seattle
market. This data
allows me to hone
in on your demo,
and build an
efficient and
targeted TV

campaign.
palg 110

* Index measures the relative viewership of the segment households, compared to the viewership in all market households. If the index
is greater than 100, the segment watched the programming at a higher rate than the whole market.



KSTW CW 11 Suggested Schedule CLUUN

Mon-Fri :30
Mon-Fri :30
Mon-Fri :30

Sun :30

(3 week schedule)

Crazy Talk, Paternity
Court, Hot Bench, 5,000
People’s Court, etc.

Family Feud, Seinfeld,

and Family Feud 9,000
2 Broke Girls, and

Mike and Molly 12,000

The Closer and 10,000

Seinfeld

7,000

12,000

15,000

14,000

9am-3pm

4pm-7pm

10 pm -11 pm

9pm-—-11pm

KSTW

13

111

So over the course of 3 weeks, you will receive 45 spots reaching 366,000
Women 25-54 (477,000 Adults 25-54) with a frequency of 3.4!






KSTW
Digital Advertising Targeting Tactics and Finding Your Audience

We have the ability with digital advertising to target your demographic in selected zip
codes by implementing one, or a combination of these strategies:

5

g ;: li | G St Fremont Troll o h C‘_ T t = Husky Stadium
sl e@grap ic T arge mg
/‘-’4’40“/ % % BoSt06. St % E = Bo!amce(‘;ardens
<\ Garfield St : = A z ’;: = ;
N A Bl Seattle, W 7
AND AND AND
Keyword .
Channel Site ( Sgarch ) Behavioral
Targeting o Retargeting L Retargeting OR Targeting

113

Our data targeting does not include Pl (personally identifiable information) such as name, address, phone number, SSN, etc.



“Standard Targeting”

Ad format
“Standard Targeting” provides the 1) Select DMA, zip codes, cities, etc. = Geo-Targeting allows advertiser to
broadest reach to potential customers. control reach on a very broad or
It includes: 2) Select content categories such as very narrow scale
auto, education, travel, shopping,
= Geographic Targeting: the sports, etc. = Channel Targeting aligns your
foundation for all media campaigns advertisement with relevant
content
= Channel Targeting: websites that . L
categories “Resources” section
$12 cost
Channel Targeting available #'s: per 1,000

Vacation and Relationship sites impressions

CRBITZ
=7 Expedia
Hotwire

e v s S

——— A AN

o _,_5 s
. . . . . - 2—". Lo — — L
Our data targeting does not include PII (personally |denmuqﬂm§atlop;>suc&as‘
e ;
" | 5“'3




Search Retargeting

v Targeting tactic

Ad format
Targeting users based on their 1) Consumers are identified and = Combines the effectiveness of Paid
keyword searches and social shares categorized based on searches Search with the reach and impact
across the web using search websites and social shares they perform of display advertising
like Google, Yahoo, and Bing. across the web

2) Advertiser’s message follows
consumers who perform relevant
searches and shares as they surf
the web

Search Retargeting available #’s:
Resort, spa, romantic keywords

News Video TV Opinions More...

uU.s. World Politics Tech Health Entertainment Living Travel

(CNN)—"Breast is best" -- you could call it a mantra of

s Story highlights
fg')\ sorts that sums up much of today's research on
S -
e Long-term study finds that IQ at age 30 was breastfeeding.
nearly 4 points higher for babies breastfed for a
year or more Not only does breastfeeding have clear short-term

benefits, such as protection from infectious diseases and
Study conducted in Brazil also associates diicion ini imonality. it's also been showii to b
longer breastfeeding with higher income and & reguchorn in.morsainy, I3 830 boe wilobe
education levels associated with an increase in intelligence.

009

Gritic points out that the study doesn't account  Prior studies have shown an increase of up to 7.5 1Q
for other possible contributing factors points in elementary age children who were breastfed, as

$13 cost
per 1,000
impressions

well as an increase in verbal, performance and
comprehensive 1Q in adults.

The latest addition to this perspective is a long-term
study of infants born in Pelotas, Brazil, in 1982.

Published in Lancet, the study interviewed 5,914 new
mothers about their plans for breastfeeding and then

115
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Behavioral Targeting

v Targeting tactic

Ad format
Targeting specific consumers based We use 3" party data to define an =  Granular targeting
on their characteristics, behavior, audience best suited to the
lifestyle, hobbies etc. advertiser’s target audience = Strong complement to “Standard

Targeting”

This can include specific demographic = 3" parties aggregate data based
segments on consumer behavior = Following a user based on their
web-profile. We are able to tag

users and make assumptions

. L] . ’ o - -
Behavioral Targeting available #’s: Keep in mind for all 3 3léfnu;;:1aer;”2;eraenséséast
. ) - ’
W 35+, w/ kids, and 100K HHI’s of these opthns that purchases based on their web
we can hone in even history.

further and narrow
down these numbers.

Just let me know $15 cost
what you want to per 1,000
target. . -
impressions

Az RJ B& ~rcusing Tes<elate
agaom bize €PV-<kal nhiclsen,

|
SO LOTAMES l)l Add This" <!> datalogix-

Our data targeting does not include PII (personally identifiable information) such as name, address, phone number, SSN, etc.




Westgate Resort

Hotel and

Zliquidus

Travel Destination

% WESTGATE LAS VEGAS

Campaign Objective Qfgj AESORT s AR

Target travel and gambling seekers

Flight Length

30 days

Tactics

Mobile
Behavioral Targeting: '
Men, Ages 21+, Sports Enthusiasts and Interest in @3 ozt { ¥ | Rooms starting at $39

Gambling w1

Ll
Geo

Las Vegas
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M N: Email Marketing Campaign Cw“

MEASURED MARKETING, inc. I(STW

So | wanted to include this as an option to promote special deals, heighten your brand awareness, and/or fill vacancies. It is an
email marketing campaign tailored for your demographic. | asked my research department to find me women of the ages of 25-
54 with the characteristics you see below. We would customize an email for you that would be sent out to these women that
would include a retargeting campaign. The next few slides will explain it further.

Keep in mind,
that | can alter
this parameters

toreach a
different demo

5685-C71
Newport, OR
MSA All Available All Available All Available
Seattle 46,902 75,166 235,597

119
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THE LEADING
DESTINATION FOR USERS
SEEKING INFORMATION
ABOUT THINGS TO DO
IN THEIR AREA

%

22MM 35MM 41MM SMM

REGISTERED MONTHLY EVENTS TO MONTHLY

USERS PAGE VIEWS CHOOSE FROM MOBILE
VISITORS 20

eventful

Source: Google Analytics, August 2014 A Division Of CBS Local Digital Media
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TRUSTED
RECOMMENDATIONS
FROM EVENTFUL

Vol

DISCOVER ALL THAT m MEANS TO DRINKTHE
GLENLIVET

WAYS TO TARGET:

@ INTERESTED IN
748) ) ENTERTAINMENT
TRAVEL
@ AGE @ ENTHUSIASTS *
' | —— | . PRESENCE OF
imncanasnc '* GENDER CHILDREN*
| . i e @LOCAT!ON
oventiul — =2 _ HIGHEST TARGET SEGMENTS

A Division OF CBS Local Dlgltal Medua—- : =" e d—— Additional Targeting Available

Join the ranks of The
Glenlivet Guardians!



L J
port’s Campaign:
We will run two deployments of the dedicated email at the client’s
discretion. Each email will hit 78,125 Women 25-54 in Seattle
who have children, an income of 100K+, and are traveling
enthusiasts. These emails will drive awareness and fill vacancies.
t would also help tourism numbers in the slower winter months.




se Study

"ONE SUITE DEAL" AT HAMMOCK BEACH IN PALM COAST, FL

Salamander Hospitality

Delivered: 16,174
Opens: 1,640
Open Rate: 10.14%

TARGETING

Orlando DMA | F35 - 64 | Women with
Children |Travel

Additional Case Studies

Catch Summer's Best Rate!

Wyndham Resorts
Delivered: 26,117
Opens: 3,989
Open Rate: 15.27%

BOOK IT NOW

Sandals
Delivered: 32,223
Opens: 4,817
Open Rate: 14.95%

eventful

Prime







KSTW'’s Proposal Summary and Agreement cﬁé_{u

Option 1-59,000  and/or Option 2 - $2,500

(3 month suggested flight)

1. 135 spotson KSTW CW 11

- Reaching 1,098,000 Women 25-54 0
and 1,431,000 Adults 25-54

(Per tactic, check one or more)

Liquidus’ Targeted Banner Ads

Standard Targeting:

- 208,000 impressions for W 35+ w/ kids and
high incomes on vacation and relationship

2. 60x Eyeliners and/or Squeezebacks websites

M-F within a 2pm to 8pm timeframe
- No cost to you!
- Valued at $75 per spot ($4500 total value)

O Search Retargeting:

- 192,000 impressions for W 35+ w/ kids and
high incomes using keywords like getaway,

- Squeezeback Example travel, and vacation
- Eyeliner Example
. . O Behavioral Targeting:
3. 300,000 imp on our websites geting:
- 167,000 impressions for Women 35+ w/
— No cost to you! kids and high incomes targeted using their
- CPM of $10 (S3000 total value) web profile
Signature Company Date
AE Signature Date 130

Production included for Eyeliners and/or Squeezebacks and the digital banner ads. Production cost of a new commercial is dependent on investment level. 25

This is a working proposal and subject to revision and approval of all parties. The concepts are the property of CBS Television and KSTW-TV. This cannot be used or copied without the express permission of KSTW-TV.


https://vimeo.com/108957527
https://vimeo.com/71053355

KSTW'’s Proposal Summary and Agreement CLAUN

KSTW
Option 3 - $5,000  and/or Option 4 - $5,000
($2500 per email, 2 deployments) ($2500 per email, 2 deployments)

Measured Marketing Email Campaign Eventful Dedicated Email Campaign

— Reaching 100,000 Women 25-54 who
are traveling enthusiasts, make 100K+
household incomes, and have kids

- Reaching 156,250 Women 25-54
who are traveling enthusiasts, make

100K+ household incomes, and

have kids
— Includes a retargeting campaign that

will run 7 to 10 days after, and hit the
openers and clickers

Signature Company Date

AE Signature Date 131

Production included for Eyeliners and/or Squeezebacks and the digital banner ads. Production cost of a new commercial is dependent on investment level. 26

This is a working proposal and subject to revision and approval of all parties. The concepts are the property of CBS Television and KSTW-TV. This cannot be used or copied without the express permission of KSTW-TV.




Ben.Campora@kstwtv.com
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Print Proposal for Discover Newport - 2016/2017 Fiscal

Oregon Quarterly - The Magazine for the University of Oregon. Influence, Affluence, Readers
for Life.

- The official magazine for the University of Oregon, Oregon Quarterly is the
most widely circulated, and oldest periodical produced in the state

Reach nearly 300,000 UO alum and donors who own their own homes,
have investment portfolios, use credit cards, travel extensively, and buy

your
products and services. Oh and did we mention they are 100% college
educated.
Issue Ad Size Pricing
Fall Y4 page $900
Y page $1650
> page $2400
Winter Vs page $900
Y page $1650
> page $2400
Spring Y4 page $900
s page $1650
% page $2400
Summer Y4 page $900
s page $1650
% page $2400
Total s page $3600
s page $6600
> page $9600

134



Cascade Sotheby’s - Cascade Magazine is available in more than 150 locations throughout

10,000

and

relocate,

Issue

Fall ‘16

Winter ‘17

Spring ‘17

Summer ‘17

Total

Portland, Lake Oswego, SW Washington and beyond. Additionally,

copies are delivered via the Portland Tribune to high value homes in
targeted zip codes. With over 20,000 print copies distributed, Cascade
Magazine appeals to a range of readers, from tourists, local residents

discerning owners of second homes, to those actively seeking to
invest in, or upgrade to high-end real estate.

With 20,000 print copies distributed in more than 150 locations throughout
Portland, Lake Oswego, SW Washington and beyond, Cascade Magazine
appeals to a range of readers, from tourists, local residents and
discerning owners of second homes, to those actively seeking to relocate,
invest in, or upgrade to high-end real estate. This audience is
predominantly age 35+, college educated, frequent travelers who lead
active lifestyles and have a household income of $150,000 and up.

Ad Size Pricing
Ya page $695
% page $1195
Vs page $695
Y% page $1195
Ya page $695
% page $1195
Vs page $695
Y% page $1195
Ya page $2,780
2 page $4,780
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Oregon Coast Magazine - Brings readers the beauty and grandeur of America’s Most Beautiful

articles

interest

the

and

development.

Issue

Sept/Oct ‘16

Nov/Dec ‘16

Jan/Feb ‘17

May/June ‘17

July/Aug ‘17

March/April ‘17
Includes Mile-by-Mile

Total

Coastline, from lighthouses and tide pools to intriguing feature

on coastal history, personalities, outdoor destinations, and city
profiles. The people are as important as the scenery; human

is an important part of Oregon Coast magazine.

- www.OregonCoastMagazine.com - Our readers are enticed by
up-to-date calendar of events, engaging stories, web exclusives,
announcements and a constant path of user-interactive

This provides added value online, with banners and links on every
page directing traffic to our advertisers’ own Web sites.

Ad Size Pricing
s page $1000
Y2 page $1300
s page $1000
> page $1300
s page $1000
Y2 page $1300
s page $1000
% page $1300
s page $1000
Y2 page $1300

Full - Back Cover $7500

s page $12500
136



2 page $14000

* Proposal/contract can be amended to reflect various sizes and pricing to achieve desired
advertising objectives and varying budgets.
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See What a College Education Will Do for Your Profits

“Advertising in Oregon Quarterly maintains

The Duck Store’s connection with students beyond
graduation. It also provides our brand with the
necessary reach outside of Oregon. We are
extremely pleased with our partnership with this
thriving publication”

\4

Alma Fumiko Hesus
Past Marketing Team Leader,
The Duck Store

Absolutely stupendous! | was reading the
Quarterly last night and find the electronic
version outstanding as well as the paper version.
Congratulations on another Oregon triumph.

\4

Oregon Graduate
M.S.’75 and Ph.D. 85

“Oregon Quarterly provides Brookdale Senior
Living with the opportunity to have a high-quality
relationship with an important Oregon audience.
The OQ also looks for ways to add value to
Brookdale’s advertising schedule that are beneficial
and appreciated”

Vv

Richard F. Carter
Principal,
California Marketing Group

O | GrEGON

7l :=

Johnson Hall. As made famous in the movie Animal House.

Oregon
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Distribution

Target the UO’s market of avid, loyal customers

TOtaI print 99’500
audience

PRIMARY DISTRIBUTION
(OREGON I-5 CORRIDOR)

PORTLAND METRO (41,500)

including Beaverton; Hillsboro;
Lake Oswego; and Vancouver,
Washington

SOUTH WILLAMETTE VALLEY (37,000)

including all 5,000 UO faculty
and staff members, Eugene,
Springfield, Florence, Roseburg

NATIONWIDE PRINT DISTRIBUTION

Distributed to ...

* All members of the UO Alumni Association
* White Stag Block in downtown Portland

* All seven Duck Stores in Eugene, Portland,
and Bend

 UO trustees, board members, donors, and state
and regional legislators

UNIVERSITY OF OREGON MED|A
O | Giiicon

OQ quarterly

e-blast goes to:

UO alumni, donors, and
international alumni

Faculty and staff members

..r.t* = -
it e
< ,%_r YTITITYr )

. K

*based on 3 readers per copy

uoregon.edu www.oregon-media.com
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Demographics

Oregon Quarterly is the flagship magazine of the University of Oregon. Most of our readership,
240,000 strong, are alumni of the university, and as such, our editorial focus is on the university’s
connections to issues of state, regional, and national interest. Published four times a year in print,

with a robust online presence at oregonquarterly.com, the magazine aims to reach a broad,
well-educated audience, with a particular focus on the Northwest. Winner of many national awards,
Oregon Quarterly is known for excellent writing, beautiful design, and compelling stories that
highlight the connections between a great university and the larger world.

48% M

———————————————— 52% F @ 100% bachelor degrees

86% additional education
/\ |
"

61% Each copy is shared with 78% read
managerial and professional an average of three people all four issues per year

S)

UO merchandise cecccccsccs 48%
Alumni Association
45% earn events and services ececececocs 44%
54% read Oregon Quarterly on $75,000 - $100,000 \,@flatiolns imti golf courses .. . 12:;?»
i real estate cecccccccccse o
two to four occasions Oor more per year Financial planning «eeeeeeses 18%

QUARTERLY
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Print Rates and Specs

Ad size Ix 2X 4x
Full page $3,950 $3,700 $3,000
2/3 page $2,850 $2,750 $2,600
1/2 page $2,750 $2,600 $2400
1/3 page $2,200 $2,000 $1,650
1/4 page $1,325 $1,200 $900
T e ey st $500 $375 $300
Back Cover* - - $4,600
Inside Front/Back Cover* - - $4,300

PREMIUM POSITION REQUEST* + 15% TO SPACE COST PER ISSUE

* Please check for availability

2/3 PAGE 1/2 PAGE 1/2 PAGE
vertical: horizontal: vertical:
51875" x 9.75" 7.875" x 4.75" 51875" x 7.25"

FULL PAGE

bleed:

9.25" x 11125" . .

trim: t— .
9|| X 10875” 1/3 PAGE 1/4.PAGE TILE AD
live: S1875' 475 S 475 251% 275"
8.5" x 10.375" 75y 575"

O e OREGON MEDIA Oregon

CONTENT MARKETING AGENCY QUARTERLY
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Print Production Details and Deadlines

PRINTING AD PREPARATION | SPECIFICATIONS PROOFS
Web offset printed. The interior pages are printed If color matching on press is a crucial component
on 50-pound Nature 10 recycled matte book for your ad, a SWOP-certified color proof is

paper and the four-page cover is printed on required. Without a proof, we cannot ensure the
M4-pound Sterling recycled matte book paper. accuracy of the color within your ad. Inkjet or laser

print proofs are not acceptable as color proofs.

FILE REQUIREMENTS
* Only high-resolution PDF X1a files accepted
* Trim size: 9" x 10.875" » Convert all images and artwork to CMYK
« Safety area: 0.25" all the way around
* Bleed pages: 9.25" x 11.125" minimum FILE SUBMISSION
[bleed specifications on other size units

Please submit files to Oregon Media Art Department:
are available on request] « 541-389-4383

» Screen: 175

* art@oregon-media.com
* Ink density: 300 @ores

If file is larger than 25MB please send file to
oregonmedia.wetransfer.com

SUMMER (MAY) AUTUMN (AUG.) WINTER (NOV.) SPRING (FEB.)

Space Close | April 1,2016 Space Close | July 8, 2016 Space Close | Sept. 30, 2016 Space Close | Jan. 6, 2017
Material Close | April 29, 2016 Material Close | July 29, 2016 Material Close | Oct. 28, 2016 Material Close | Jan. 27, 2017
Mail Date | May 23, 2016 Mail Date | Aug. 22, 2016 Mail Date | Nov. 21, 2016 Mail Date | Feb. 20, 2017

QUARTERLY

O | Giicor Oregon

uoregon.edu www.oregon-media.com oregonquarterly.com




OregonQuarterly.com Web Rates/Details

Price per With print

quarter, advertising

online only placement

TOP BANNER (1 per page) 940 x 116 $700 $500
LARGE RECTANGLE (1 per page) 340 x 280 $500 $300
SMALL RECTANGLE (1 per page) 340 x 80 $300 $150

o B TOP BANNER 940 X 116 PIXELS
N

( v
- g’ﬁ' | - l";.

ELRZN T N

mELE

- LARGE RECTANGLE 340 X 280 PIXELS
ny®o

12 Hays 106
e

SMALL RECTANGLE 340 X 80 PIXELS

Sizes shown above are not actual size.
All rates subject to change.

CAKCALE
¢+ | | 100 Alnmnl Stortes

B ——

Wat:,er, Water, Everywhere
Wizsar of the 125k aunual Oregar Quertrrly Sorikwes

WrRpestif e Sy oo s
qurman-sl ALUMM

Innocencs, Lostand  Natural Counds
Fer ! fii

OUR AD SERVING PLATFORM SUPPORTS THE FOLLOWING AD
FILE TYPES:

SKIpping Stomes 151 | Deep Ressarch
Stappingsto . =y and Emil

* Image: A basic image ad requires a .gif, .jpg, or .png file
CMYK color format is not supported for .jpg files.

* Flash: An ad containing animation, sound, video, or
interactive features. Requires a Flash (.swf) file.

* Files need to be light enough to send via email.
* Every ad must click to a URL; please provide with ad.
* It takes three business days to get a static or flash ad live.

Oregon

OREGON MEDIA

CONTENT MARKETING AGENCY QUARTERLY

O | GrEGON

uoregon.edu

oregonquarterly.com

www.oregon-media.com




Align Your Brand with the University of Oregon

Primary contact for all advertising and media questions

Ross Johnson, Advertising Director
541-948-5200 ross@oregon-media.com

Oregon Quarterly presented by
University of Oregon

Susi Thelen, Director of Strategic Parnterships
541-346-5046 sthelen@uoregon.edu

Please submit files to

Oregon Media Art Department
541-389-4383 art@oregon-media.com

If the file is more than 25MB please send file to
oregonmedia.wetransfer.com

O | SRESON Oregon

QUARTERLY
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Advertising Contract

Contract #: 3886
Contract Date: 7/8/2016

Advertiser Bill To Publisher

Lorna Davis Lorna Davis Statehood Media, LLC

Destination Newport Destination Newport 70 SW Century Drive

555 Coast Hwy 555 Coast Hwy Suite 100-218

Newport, OR 97365 Newport, OR 97365 Bend, OR 97702

541 265 8801 541 265 8801 Phone: (541) 728-2764

lorna@newportchamber.com lorna@newportchamber.com Rep: Jenny Kamprath
Rep Phone:

Rep Email: jenny@statehoodmedia.com

Publication Year | Issue Ad Material Deadline Ad Size Color Frequency Retail Rate Discounts Net
1859 Magazine 2016 | Sep 7/21/2016 1/2 Page H | 4-Color 12x 1,300.00 195.00 $1,105.00
1859 Magazine 2016 | Oct 8/23/2016 1/2 Page H | 4-Color 12x 1,300.00 195.00 $1,105.00
1859 Magazine 2016 | Nov 9/20/2016 1/2 Page H | 4-Color 12x 1,300.00 195.00 $1,105.00
1859 Magazine 2016 | Dec 10/25/2016 1/2 Page H | 4-Color 12x 1,300.00 195.00 $1,105.00
1859 Magazine 2017 | Jan 1/2 Page H | 4-Color 12x 1,300.00 195.00 $1,105.00
1859 Magazine 2017 | Feb 1/2 Page H | 4-Color 12x 1,300.00 195.00 $1,105.00
1859 Magazine 2017 Mar 1/2 Page H 4-Color 12x 1,300.00 195.00 $1,105.00
1859 Magazine 2017 Apr 1/2 Page H | 4-Color 12x 1,300.00 195.00 $1,105.00
1859 Magazine 2017 May 1/2 PageH | 4-Color 12x 1,300.00 195.00 $1,105.00
1859 Magazine 2017 Jun 1/2 Page H 4-Color 12x 1,300.00 195.00 $1,105.00
1859 Magazine 2017 Jul 1/2 Page H | 4-Color 12x 1,300.00 195.00 $1,105.00
1859 Magazine 2017 | Aug 1/2 Page H | 4-Color 12x 1,300.00 195.00 $1,105.00

Total: | $13,260.00

STATEHOOD MEDIA, LLC
MAGAZINE and ONLINE MEDIA
ADVERTISING TERMS AND CONDITIONS

1. Scope. These Terms & Conditions govern the terms under which Statehood Media, LLC may place advertisements from the
Advertiser in a print publication owned and published by Statehood Media, LLC or in digital media owned and published by Statehood
Media, LLC. As used herein, the term “Agreement” means collectively these Terms & Conditions and any insertion order or space order
contract entered into by Advertiser. In the event of any conflict between the terms of any insertion order or space order contract and
the terms of these Terms & Conditions, the terms set forth in these Terms & Conditions shall control. As used herein, the term “10”
means insertion order and “Advertiser” means the advertiser identified on the 10 or space contract order. By submitting an order for
placement of an advertisement and/or placing an advertisement, Advertising and Agency, and each of them, agree to be bound by all
of the following terms and conditions.

2. All advertisements are subject to Statehood Media, LLC’s prior approval. Statehood Media, LLC reserves the right to reject or cancel
any advertisement prior to publication or thereafter for any reason at any time without liability. Statehood Media, LLC may, in its sole
discretion, set any restrictions on the positioning of the actual advertisement in the magazine or web site. Statehood Media, LLC
reserves the right to modify (at the Advertiser’'s expense) any advertisement, with the Advertiser’s approval generally but without the
Advertiser’s approval if the ad materials are received after the posted and/or printed Ad Materials Due date, in the event that
Statehood Media, LLC finds that the copy, artwork or any other creative elements fail to meet Statehood Media, LLC’s specifications or
are not in compliance with Statehood Media, LLC’s advertising guidelines. Statehood Media, LLC reserves the right in its sole discretion
to label as advertisements all advertisements that are not immediately identifiable as advertisements. All orders to place
advertisements in the magazine or web site are subject to the rate card changes, place units and specifications then in effect, all of
which are subject to change and shall be made a part of these terms and conditions.

3. Advertiser and Agency represent and warrant that: (a) they have the right to place the advertisement in the magazine or web site;

(b) nothing contained in the advertisement violates or will violate the intellectual property rights, confidentiality rights, proprietary

rights, privacy rights, property rights, or contract rights of any person or entity; (c) nothing contained in the advertisement will defame

or disparage any person or entity; and (d) nothing contained in the advertisement will violate any law, rule, or regulation, including

without limitation any U.S. Postal regulations. 146

4. Advertiser and Agency agree to the following payment terms: (a) 50% of 10 due prior to publication and 50% due upon publication;



(b) Terms are net 30 days from date of invoice; (c) Advertiser and/or Agency must pay any and all reasonable attorney fees if it
becomes necessary to place any claims or funds with an attorney; (d) In the event any invoice is not paid within 30-days, all invoices
outstanding and unpaid and charges shall become due and payable, immediately, and the agency commission will be negated as
unearned; (e) A 1.5% monthly finance charge will be assessed for any balances 30-days past due.

5. Cancellations accepted with written notice if received 30 days prior to issue closing. Cancellations received less than 30 days prior to
publication will be billed at the full rate.

6. In no event shall Statehood Media, LLC be liable as the result of any error, delay, or omission beyond Statehood Media, LLC’s
reasonable control, including without limitation any fire, act of god, labor strike, war, civil insurrection, or the like. Statehood Media,
LLC’s liability, if any, relating to or arising out of the placement of the advertisement in the magazine or web site or any error, delay, or
omission relating thereto shall not exceed the amounts actually paid by Advertiser and/or Agency for placing the advertisement, and in
no event shall Statehood Media, LLC be liable for any loss of income, indirect damages, consequential damages, treble or enhanced
damages, statutory damages, or punitive damages of any nature regardless of the theory of liability.

7. Statehood Media, LLC makes no representations or warranties with respect to the quality of the appearance of the advertisement,
and in no event shall Statehood Media, LLC be responsible for the production quality of any materials or inserts provided to Statehood
Media, LLC. Advertiser and Agency shall be responsible for any additional costs incurred by Statehood Media, LLC in resulting from the
failure of any materials or inserts furnished to Statehood Media, LLC to meet Statehood Media, LLC’s specifications. In the event that
Statehood Media, LLC is unable to publish the furnished materials or inserts as a result of their failure to meet such specifications,
Advertiser and Agency shall remain liable for the applicable rate card charges as if the advertisements had run.

8. In the event an 10 is entered into by an ad agency on behalf of an Advertiser, such agency represents and warrants that it has the
full right and authority to place such 10 on behalf of the Advertiser and that all legal obligations arising out of the placement of the
advertising creative will be binding on both the Advertiser and the advertising agency. Advertiser and Agency shall be jointly and
severally liable for the costs of placing the advertisement and any other charges relating thereto, including any costs of collection
incurred by Statehood Media, LLC, including without limitation Statehood Media, LLC’s attorneys’ fees.

9. Neither party shall release any non-public information regarding this Agreement, any 10 or space order contract, or the Parties’
relationship without the other party’s prior written consent. The prohibition in the preceding sentence shall apply fully to press releases,
promotional announcements, merchandising materials, and the like.

10. Advertiser shall indemnify, defend, and hold harmless Statehood Media, LLC and affiliates and their respective officers, directors,
employees, attorneys and agents from and against any and all third party claims, costs, damages, losses, liabilities and expenses
(including attorneys’ fees and costs) arising out of or in connection with: (a) a claim arising from the breach by Advertiser of any
provision of this Agreement; and/or (ii) any third party claim alleging that an advertisement infringes the intellectual property rights,
publicity or privacy rights, or other rights of such third party.

11. Miscellaneous. The Parties are independent contractors and are not partners, joint ventures or otherwise affiliated. The covenants,
conditions, terms and provisions of this Agreement shall be binding upon, and shall inure to the benefit of, the Parties hereto and, each
of their respective personal representatives, successors and assigns. This Agreement shall be construed and enforced in accordance
with the laws of the State of Oregon without regard to conflict of law principles. Any action or proceeding arising out of or in connection
with this Agreement shall be venued in a federal or state court of appropriate subject matter jurisdiction located in Deschutes County,
OR and the Parties hereby consent to the personal jurisdiction in such courts. In the event any litigation is brought by either party in
connection with this Agreement, the prevailing party in such litigation will be entitled to recover from the other party all the costs,
reasonable attorneys’ fees, and other expenses incurred by such prevailing party in the litigation. This Agreement contains the final and
entire agreement between the Parties and is intended to be an integration of all prior agreements between them regarding the subject
matter hereof. Statehood Media, LLC shall not be bound to any terms or conditions not set forth herein. No failure by either party to
insist upon the strict performance of any term, covenant, agreement or provision of this Agreement or to exercise any right or remedy
consequent upon a breach thereof shall constitute a waiver of any such breach or of any such term, covenant, agreement or provision.
No term, covenant, agreement or provision of this Agreement and no breach thereof shall be waived, altered or modified except by a
written instrument executed by the parties. In the event that, for any reason whatsoever, any clause or provision of this Agreement (or
the application of such clause or provision to a particular set of circumstances) is held or declared to be invalid, illegal or unenforceable,
such holding or declaration shall not in any way affect the validity or enforceability of any other clause or provision of this Agreement
(or the application of such clause or provision to a different set of circumstances).

Agency: Date Statehood Media, LLC: Jenny Kamprath Date
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Oregon’s Magazine 59

Maximize your exposure with the 1859 digital experience.

Get the most out of your print campaign by adding a
digital presence that targets your key audience.

o | o | sion
By | scomctiesy | simpybone

PLANNER: Backys
IDE Garden |
QUIDOORS | 18 9
THE

TRIP
SEASII
po.38

Oregon’s Magazine
ising the Coast

1859 Print + Digital Bundle:

Reserve a qualifying print campaign and
add digital at a promotional price.

For an additional $200/month, receive two web ads
during the month(s) of your print ad(s).

Choose the category that best fits your audience:

* Travel * Food+Drink ® Qutdoors
* Art+Culture * Home+Garden ® Business
Contact your regional Account Executive, by

Jenny Kamprath: jenny@statehoodmedia.coni§i {3
today to reserve your ad package.

-

Upcoming print ad material deadlines: "":’:
September « 7/21 October * 8/23 @ - 148
November « 9/20 December « 10/25

*minimum print commitment of $800; 728x90 and 300x250 web ad sizes available.




KEZI

.g Summary of Spring Campaign Meix7J

WESTERN OREGON

NEWS April & May 2016

> kezi.com |

The Spring Campaign had really good results. We had a lot of exposure throughout Western Oregon on both
television as well as our digital screens. Our digital campaign focused on Portland, Salem, Corvallis as well as
Eugene and other communities.

Digital Campaign Highlights:

The tactic that performed best was Mobile. Overall the campaign was very successful. By optimizing to key
performing tactics the campaign gained momentum from April to May producing more web site traffic. The best
feature of the campaign was our cost to reach 1000 people was only $7.02. That means that each impression
we served cost less than 1 penny per person.

Future digital campaigns should continue to include Mobile, Video, Run of Network and Premium News Tactics.

Mobile:
56% of all clicks Video" . . .
303,859 impressions . . Campaign Totals for Digital:
995 clicks 103,769 total video starts Impressions: 1,138,619
33% Click through rate 64,903 cqmpleted VIEVYS Clicks: 1753

62.55% video Completion rate Click thru Rate .15%

Television Campaign Highlights:

The original tv campaign was planned for S5000 per month. The value on this campaign exceeded $20,000 in value.
This was accomplished to a significant number of bonus runs as well as rotations being placed in higher profile
programming for lower rates. We were originally scheduled for 906 commercials. We were able to run significantly
more during this time period. The final count was 1,037. This was a combination of 15 and 30 second commercials.
We exceeded 4 million adults 25 years and older. We reached 2.2 million women 25 years and older and nearly 3.5
million households. This was a very high profile campaign . It was a winning combination : Digital and TV

=
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KEZI

2

> kezi.com |

Summary of Spring Campaign v

WESTERN DREGON

Monthly Fall Campaign

We will run bonus in August before the political window and again in November after the political window.

Monthly Television Plan: :15  :30
KEZI 9 Morning News 5-7am M-F 8xX 8X
Good Morning America 7-9am M-F 4Xx 2X
Live w/Kelly 9-10am M-F 4X  4ax

Good Morning Am. 7-8am Sat/Sun. 4X
KEZI 9 Morning News 8-9am Sat/Sun. 4X
KEZI 9 Midday News 11a-12pm M-F  8X  4X
Dancing with the Stars 8-10pm Mon. 2X

5a-5pm Rotation M-F 8X 6X
5pm-11pm Rotation M-Sun. 8X 4X
5a-12am Rotation M-Sun. 12X 12X
5a-2am Rotation Bonus Aug. 22X 21X
ABC Prime Rotation M-Sun. 2X  2X

College Football Game Day 4-5pm 1X
ME TV WESTERN OREGON:

5a-12am Rotation M-Sun. 40X 40X
5a-2am Bonus Rotation Aug. 40X 40X
5p-11pm Rotation M-Sun. 40X 40X

5p-11pm Rotation M-Sun. Bonus Aug. 40X 40X
TOTAL MONTHLY COMMERCIALS: 310

TOTAL MONTHLY TV INVESTMENT: $5000

Plus a minimum of additional 160 ME TV bonus to runin
August and November and 40+ on KEZI 9 during the same
months

=
a
o

Monthly Digital Plan to Include:
Mobile Banners & Video

Video pre-roll
Run of Network
Premium News Sites

Target area: Portland, Salem, Corvallis,
Eugene and Western Oregon

Depending on the messaging we will target similar
sites as we did for your Spring campaign or we can
target Department of Transportation oriented sites
to get the message out about the construction
progress. We will also get you on the KEZI 9 road
camera section of our site. Our goal will be over
1,000,000 monthly impressions.

Investment for Monthly Digital: $5000



Summary of Spring Campaign Meix73

:15 Seconds Red . WESTERN OREGON
A :30 seconds Black Monthly Fall Campaign KEZ) 92
NEWS ME TV Blue

onday Tuesday30 Wednesdgy Thursday Fridayz Saturday3 Sunday4

1X5-7am News Aug. 29 Sept. 1

1X 5a-5pm Rotation 1X 5a-12am Rotation 1X5-7am News 1X 5a-5pm Rotation 1X 5a-12am Rotation 1X 8-9am News 1X Good Morning
1X Midday News 11am 1X 5a-12am Rotation 1X 5a-5pm Rotation 1X 5a-12am Rotation 1X 5a-12am Rotation America 7-8am
1X 5p-11pm Rotation—> 1X Good Morning 1X 5a-12am Rotation 1X 6-7am News 1X 6-7am News

2X 5p-11pm Rotation> America 7-9am 1X Live w/Kelly 9-10a 1X Live w/Kelly 9-10a 1X Midday News 11am

1X ABC Prime Rotation-> 1X Midday News 11am 2X 5a-12am METV :15 2X 5a-12am ME TV :15 2X5a-12am ME TV :15

2X 5a-12am ME TV :15 2X 5a-12am ME TV :15 2X 5a-12am ME TV :30 2X 5a-12am ME TV :30 2X 5a-12am ME TV :30

2X5a-12am ME TV :30 2X 5a-12am ME TV :30 2X5p-11pm ME TV :15 2X5p-11pm ME TV :15 2X5p-11pm ME TV :15

2X5p-11pm ME TV :15 2X 5p-11pm ME TV :15 2X 5p-11pm ME TV :30 2X5p-11pm ME TV :30 2X5p-11pm ME TV :30

2X5p-11pm ME TV :30 2X 5p-11pm ME TV :30

1X Good Morning 5 6 7 8 9 10 11

America 7-9am
1X Live w/Kelly 9-10a
1X Midday News 11am
1X 5p-11pm Rotation—>
2X 5p-11pm Rotation—>
1X ABC Prime Rotation->
2X 5a-12am ME TV :15
2X 5a-12am ME TV :30
2X 5p-11pm ME TV :15
2X 5p-11pm ME TV :30

1X 5-7am News

1X 5a-5pm Rotation
1X 5a-12am Rotation
1X 5a-12am Rotation
1X Live w/Kelly 9-10a
2X 5a-12am ME TV :15
2X 5a-12am ME TV :30
2X 5p-11pm ME TV :15
2X 5p-11pm ME TV :30

1X 5a-5pm Rotation
1X 5a-12am Rotation
1X 5a-12am Rotation
1X 6-7am News

1X Midday News 11am
2X 5a-12am ME TV :15
2X 5a-12am ME TV :30
2X 5p-11pm ME TV :15
2X 5p-11pm ME TV :30

1X 5-7am News

1X 5a-5pm Rotation

1X 5a-12am Rotation

1X Good Morning
America 7-9am

2X 5a-12am ME TV :15

2X 5a-12am ME TV :30

2X 5p-11pm ME TV :15

2X 5p-11pm ME TV :30

1X 5a-5pm Rotation
1X 5a-12am Rotation
1X 6-7am News

1X Midday News 11am
2X 5a-12am ME TV :15
2X 5a-12am ME TV :30
2X 5p-11pm ME TV :15
2X 5p-11pm ME TV :30

1X Good Morning 1X 8-9am News
America 7-8am

1X 6-7am News 12 13 14 15 16 17 18
1X Midday News 11am 1X 5a-5pm Rotation 1X 5a-5pm Rotation 1X 5a-12am Rotation 1X 5-7am News 1X 8-9am News 1X Good Morning
1X 5p-11pm Rotation=> 1X 5a-12am Rotation 1X 5a-12am Rotation 1X Good Morning 1X 5a-5pm Rotation 1X Game Day 4-5pm America 7-8am
2X 5p-11pm Rotation-> 1X 5a-12am Rotation 1X 5a-12am Rotation America 7-9am 1X 5a-12am Rotation After Duck Game
1X Dancing w/ Stars 1X 6-7am News 1X 5-7am News 1X Midday News 11am 1X Live w/Kelly 9-10a
8-10pm 1X Midday News 11am 1X Live w/Kelly 9-10a 2X 5a-12am ME TV :15 2X 5a-12am ME TV :15
1X ABC Prime Rotation-> 2X 5a-12am ME TV :15 2X 5a-12am ME TV :15 2X 5a-12am ME TV :30 2X 5a-12am ME TV :30
2X 5a-12am ME TV :15 2X 5a-12am ME TV :30 2X 5a-12am ME TV :30 2X 5p-11pm ME TV :15 2X 5p-11pm ME TV :15
2X 5a-12am ME TV :30 2X 5p-11pm ME TV :15 2X 5p-11pm ME TV :15 2X 5p-11pm ME TV :30 2X 5p-11pm ME TV :30
2X 5p-11pm ME TV :15 2X 5p-11pm ME TV :30 2X 5p-11pm ME TV :30
2X 5p-11pm ME TV :30
1X5-7am News 20 21 22 23 24 25
1X Live w/Kelly 9-10a 1X 5a-5pm Rotation 1X 5a-5pm Rotation 1X 5-7am News 1X 5a-5pm Rotation 1X Good Morning 1X 8-9am News
1X 5p-11pm Rotation—> 1X 5a-12am Rotation 1X 5a-12am Rotation 1X 5a-5pm Rotation 1X 5a-12am Rotation America 7-8am
2X 5p-11pm Rotation—> 1X 5a-12am Rotation 1X Good Morning 1X 5a-12am Rotation 1X 5a-12am Rotation
1X Dancing w/ Stars 1X 6-7am News America 7-9am 1X Live w/Kelly 9-10a 1X 6-7am News
8-10pm 1X Good Morning 1X Midday News 11am 1X Midday News 11am 1X Midday News 11am
1X ABC Prime Rotation-> America 7-9am 2X 5a-12am ME TV :15 2X 5a-12am ME TV :15 2X 5a-12am ME TV :15
2X 5a-12am ME TV :15 2X 5a-12am ME TV :15 2X 5a-12am ME TV :30 2X 5a-12am ME TV :30 2X 5a-12am ME TV :30
2X 5a-12am ME TV :30 2X 5a-12am ME TV :30 2X5p-11pm ME TV :15 2X5p-11pm ME TV :15 2X5p-11pm ME TV :15
2X5p-11pm ME TV :15 2X5p-11pm ME TV :15 2X 5p-11pm ME TV :30 2X5p-11pm ME TV :30 2X5p-11pm ME TV :30
2X5p-11pm ME TV :30 2X 5p-11pm ME TV :30
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General Information: Coyrrri Co s Lsonrs Cocses :

Name of Applicant Organization: Noveoas /7/’"’1'”3 / oo '4'”/ Freire Sea Laals
Mailing Address: /2 /Bs¥ Ss77

City, State, Zip: /l/@//dfcf I T73L5
Telephone: £ Yy - 7¢ /67 1/0 Fax:
E-Mail Address: Alew gy rClisns @ ypohos.com

Principal Contact (if different from Applicant): /‘/)/-//—;L, S g AT
Mailing Address (i different from Applicant): <3780 Fzogmrtrf i
City, State, Zip: " Lerve sy, I T 735///
Telephone: SY-7¢ / —SZ%/d Fax:
E-Mail Address: _jil/@beleqabeads . com
Date(s) and Time(s) of Event: < /0, /, /20 /¢ T - /FM ( Pbﬂsw)

Description of Event or Activity™: Ved Pfers=STRRTIG TBsM/T” gNE Phy BIks KO o/
TavsmeNT / Aoy 43 ms /d/é ) Force ~PiSTpnes Somni @ Ausng Jauct ey
WIH st/ rre’ Srnnng 73 sal8 N J%ld(?%', Aéu//aa; ¢ Mgt r: Esisonlt
14 /%//mz @ 78 Looars Lussess,

Nature of Event or Activity;

Single Day Event

Multi-night local lodging event days
Extended calendar event. days

Amount of Funding Requested: $_o={530 —
Total Event/Activity Budget: $ 7%_3 —

What specific marketing expenditures will the gragted funds be used for?*

WERs res: (A'W-'//ww/”/"‘é‘&/ofﬂdﬂ 1035 Bara] CASHIEY . Hite L& LINKD
T8 Z2esNE co@RS,TES JHORAGHDGT IRz oal ) oS su HF s Hetrinl ﬁyym’ﬂa»l S/

Bk NNFoRT s SITS F TAAVEL G I S TS IR ol MaldS Lo LISES s
é) I B! Faamonion vi# 10 ¢ a0 ao/ertrs i (SVE Rotek v dL/cdd
@) D4;4,/'A->,¢,./77,‘/( /Mﬂvua/( LE MR EETING IMBTEr U TS Suckh Hs

'ﬁxvvﬂ/q%ﬂ/ﬁ sredPs .
(D Desian ffaiinse _oF Zax—sinrs 5 BuesTerssys
@/Jvﬂamaﬂﬂ/ v F EVET 18 Socp Madin TEsTSY RIS (S&

Boossel 1Rss ), Brics ; S CoqCelnl _4'76//&/9’1 MAGHEES .
Wiz //ﬂ/s’\fﬂr.y Desuner BIS 5 A9P Fswss'.

Updated 2/27/13 9
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Z/ar\f S éuw‘-f ! /I/E'Mﬂazt.r/ /m ;
W07t Derere 247 , § Laveans & ry
List event/activity supporters or partners™: B A/s;f/atr'

T Kogue ?MM ~LniE— dnel &W
A e /W/ozﬂ%._m Breevenes, 5

/
— 2 W / Sowrtrall m,\rr\ %zm Ltar/§
HEE  THIV12I1NE THat ﬂw‘,wz/s( Frr— FineSH, #5 Wer ps 7oA
521 C)(2) svawnes wor es mvlnir

Applicant/organization must be a non-profit corporation. Attach a copy of the IRS
determination letter.

Has applicant received funding in prior years from the city for this event/activity? If yes,

when:
.

Projected Event/Activity Impact:

Describe how the event/activity will affect the Newport economy %e.g., room nights,
number of visitors/attendees, restaurant sales, retail sales, etc.)*: Aoz %

Tl LeNTs_ JE THIS Cunsemt.  &/enT AEcdimneanidinG s THe—
BHSE Fent prtter! Bweotls I7 pitntuonls Skne LaVELS Carl T K Th<
SrANTING TBNT Fou THEIN Ly eSS //74/42. d(sza/’.s Res<dtne #
JNY EATES 7HRT— EHCH RID. BRNGS 28 AOO17700 /M Tl ta— Lo 779
THemt 78 TPheSE AVONTS. e S AL

s dote fs srays a1 potwoe oF /2 Migwis .

/

2

A DesTmsrion] Meltonrs THE Y Mnid g
LAM#S ?aeﬂn/y/ﬂ (7 nr) S S P THe Vo s Z¥#s
‘Desrnprion’ Nextotr st Crres o /léufW LO5y Hbliw tvE
TP Dom INEVNT T LAINGT I8 /Iu, ADVENTISeng, s :dcaﬁ_/x%
e WEBSirs, & N THE Fre< ;_7"92557/.5 NG 7L J/f—;zpr
She mein cojrttie wned Fa Tovdpishires ) wrteE S Fossiss
Q1T DS BFD TS AW [y Aot 4 derad
ﬁr/s/sra/r‘u/ B~ e 7nvEgy s/ Hl GZeSS s s
= 77J LXIDNG TS SVaNT g7 yebl , SR NE A THs

SearATHAS" Lipsirt’ Bcc/a{ SVar Fmn. TH< pm_ wlbes— Sofes G
TIMDs PP LoodS' Comisaniry (RITKCTS , SHH H#s s1cwy Mottt
TeB NG 14 THE ScHsdls " AsssS ch— I IETHINN s s

A THE //:/4117 5 ARSNGB D 1) S (Bine sl NP72ES
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Financial Reporting Requirements:

Please provide a proposed budget of revenues and expenditures in a form similar to the
following:

PROPOSED REVENUES
Source #1 T rrcs 2prion” Fees Amount $ 3920 —
Source #2 < ORWSoAS 1S Amount $ Y80 —
Source #3 ~A#rFal  JicesTS Amount $ A50—
Source #4 <N S Amount $ 532 —
Source #5 Amount $ ——
TOTAL REVENUES $ 748U —

PROPOSED EXPENDITURES
Use #1 ZL’Z/;M/H?»{ ISt pvis Fors Amount $ 0o —
Use#2 ~Aus Pah/mq /_M/dek/ Amount $ v —
Use#3 ~ 7Btarrs [Kesr et { loness Mhaent Amount  -$_ Fop —
Use #4 Sevsese /Sm//ﬂm/ Senvicss  Amount $_ébov —
Use#s  ~Bus Tdrwsnntiod o (Geesrs pmount 20 —
Use #6 Oyesss %Wsmam /f/fm mﬁ;— Amount $_780—

Use#7  F220 /Wé-mfb/ &T2. Amount $_KFK2 —
Use #8 & %/m e Amount $_ 30 —
Use #9 Gttt Lsi4n] /Wmé/m’ﬂw«/ﬂc.Amount $ @
Use #10 ~ s ds?th;YJ £1:33 ﬁi«% Amount $ X320 —
TOTAL EXPENDITURES $ ¢780 —
REVENUES MINUS EXPENDITURES $_ 35358 —

As a final condition to accepting granted funds, the applicant agrees to provide the City
of Newport with a final report summarizing result of the event/activity (e.g., attendance,

local and regional publicity, lodging occupancy, closing revenue and expenditure report,
etc.), with a detailed and verified accounting.

4/ 7/ L2o/¢ m

Date _7m‘Ssgnajg..|regmm/__‘

Applicant Printed Name

Updated 2/27/13 4
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Updated 2/27/13

INSTRUCTIONS AND PROCEDURES FOR
EVENT/ACTIVITY GRANT APPLICATION

Complete the prepared application for event/activity grant funding. The forms can
be obtained from the city manager’s office at the Newport City Hall or on the city
website at www.newportoregon.gov. Use only the city form when preparing an
application.

Applications for grant funds should follow this timeline:

Applications must be submitted a minimum of two months prior to the scheduled
event. The Destination Newport Committee will consider applications at their
regular monthly meetings. Applications for events that have already occurred will
not be accepted.

Applications for funding will be reviewed by the Destination Newport Committee
and recommendations will be forwarded to the City Council for final approval.
Incomplete applications will be returned to applicant for correction, and may not
be considered if the delay creates a late application.

The applicant, or applicant’s representative, may attend the Destination Newport
Committee meeting at which the application will be considered. No applicant
presentation is required, but applicant should be prepared to respond to
questions.

Applications submitted after an event/activity occurs will be rejected.

Applicants are required to provide the city with a final report summarizing the
results of the event/activity (e.g., attendance, local and regional publicity, lodging
occupancy resulting from the event, closing revenue and expenditure report,
etc.). This information must be submitted to the city manager’s office no later than
one month from the final day of the event/activity. Samples of all marketing
materials and acknowledgements should be attached to this report. Failure to
provide a final report to city shall jeopardize future applications

The purpose of the grant program is to promote tourism and increase stays in
lodging establishments within the city limits of Newport. Funding for
events/activities scheduled for the off and/or shoulder seasons, September 15
through June 15 will be given priority. Funding may not be provided for well
established events/activities, although funding may be provided for expansion or
changes of existing events if the city determines the changes will increase
tourism.

Preference will be given to events/activities that have taken place for three years
or less, or new components/improvements to existing events/activities.
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9. Events/activities may not be considered for funding more than three times.
Applicant should plan for other funding sources beyond the third request.

10. Funding is contingent upon available monies, and the process is competitive.

There is no guarantee that funding, if granted, will be available for an
event/activity in subsequent years.

11.  Acknowledgement must be given to the City of Newport in all promotional
materials, and programs associated with the event/activity.

Updated 2/27/13
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INTERNAL REVENUE SERVICE
P. 0. BOX 2508
CINCINNATI, OH 45201

pate: MAR 10 2603

YACHATS LIONS CHARITIES INC
PO BOX 66

YACHATS, OR 97498

Dear Applicant:

DEPARTMENT OF THE TREASURY

Employer Identification Number:
93-1166960
DLN:
17053274301048
Contact Person:
GREGORY K OLWINE
Contact Telephone Number:
(877) 829-5500
Accounting Period Ending:
June 30
Public Charity Status:
509(a) (2} - - -
Form 990 Required:
Yes
Effective Date of Exemption:
November 25, 1994
Contribution Deductibility:
Yes
Addendum Applies:
No '

ID# 31382

We are pleased to inform you that upon review of your application for tax
exempt status we have determined that you are exempt from Federal income tax
under section 501(c) (3) of the Internal Revenue Code. Contributions to you are
deductible under section 170 of the Code. You are also gualified to receive
tax deductible bequests, devises, transfers or gifts under section 2055, 2106
or 2522 of the Code. Because this letter could help resolve any questions
regarding your exempt status, you should keep it in your permanent records.

Organizations exempt under section 501(c) (3) of the Code are further classified
as either public charities or private foundations. We determined that you are
a public charity under the Code section(s) listed in the heading of this

letter.

Please see enclosed Publication 4221-PC, Compliance Guide for 501(c) (3) Public
Charities, for some helpful information about your responsibilities as an

exempt organization.

Letter 947 (DO/CG)
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YACHATS LIONS CHARITIES INC
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Sincerely,

!

f”\ LA AATEIE NI o

2 CE A | -
G o T i 7 =
EIIS S 5 =T SN ST o
Robert Choi
Director, Exempt Organizations
Rulings and Agreements

Enclosures: Publication 4221-PC e - —-— s n

Letter 947 (DO/CG)



WHERE THERE'S A NEED
THERE’S A LION

Sponsorship Levels

Titanium Sponsor-(Event Sponsor) $2501-$5000

e Business name/logo prominently displayed on website (up until following year), signage, & all
promotional materials & media coverage.

e Business name/logo prominently featured on bike jerseys

e 3-5 Complimentary Bike Jerseys ($300-$500 value, # varies on total sponsorship)

e Clickable link back to business webpage from event website.

e Site at registration &/or finish to promote business, or Rest Stop Location. ($250 value)

e Upto 15 Complimentary rider entries (up to $750 value)

e Public acknowledgement of contribution & opportunity to address riders (5-10 min) at beginning
or end of event.

e  First Right of Event Sponsorship in Following Years.

e Certificate of Sponsorship

Platinum Sponsor - $1000-52500

e Business name/ logo featured on website, flyers, & brochures in a secondary location & size to
Event sponsor.

e 2-3 Complimentary Jerseys ($200-$300 value...varies on total sponsorship level)

e Rest Stop Sponsorship Included. (5250 value)

e Contact Information for business included on website. (Clickable link to your business’ website
from event website)

s 5-10 Complementary Rider Entries ($250-$500 value...varies on total sponsorship level)

e Public Acknowledgement at finish of event.

e Certificate of Sponsorship
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Gold Sponsor - $500-5999

e Business Name or logo listed as Gold Sponsor with phone number or website address on
website.

e 1 Complimentary Bike Jersey

e 2-5Complementary Rider Entries (varies with sponsorship level)

e Rest Stop Sponsorship Included ($250 value)

e (Certificate of Sponsorship

Silver Sponsor - $250-5499

e Business Name Listed as Silver Sponsor on website

e 1-2 Complimentary Rider Entries (varies on total sponsorship level)
e Rest Stop Sponsorship Included

e Certificate of Sponsorship

Bronze Sponsor-$100-5249

e Business Name listed on website
e 1 Complimentary Rider Entry
e Certificate of Sponsorship

In-Kind Donors may also qualify for these levels, should their sponsorship equal or exceed the values
listed for budgeted items....i/e transportation, event planning services, music, beverages, etc.

Questions? Want to Donate at a Diamond (Presenting Sponsor...55001+) level? Call Jill Smart at
541/764-5040.

All proceeds from this event will be utilized by your Central Coast Lions Clubs: Lincoln City/Depoe
Bay/Newport/Waldport/Yachats to fund Lions Clubs’ Sight & Hearing and community programs in each
of those communities. Lions provide Sight & Hearing Testing in schools, as well as vision exams, glasses,
& hearing assistance to those in need.

Please Note: All Benefits of Sponsorship are optional. |f your organization is a non-profit or Foundation
whose by=laws restrict such benefits, they will be withdrawn.

YACHATS LIONS CHARITIES, INC. 501 (C) (3) Status Tax id # 93-1166960
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General Information:

Name of Applicant Organization: City of Newport Parks and Recreation Department
169 SW Coast Hwy.

Mailing Address:
City, State, Zip: NewPort, OR, 97365
(541) 574-5453

Telephone: (541) 574-6596

E-Mail Address: M.Cavanaugh@NewportOregon.gov

Fax:

Principal Contact ( different from Applicant): ichael Cavanaugh

Mailing Address (if different from Applicant):
City, State, Zip:
Telephone: Fax:
E-Mail Address:

Date(s) and Time(s) of Event:

Saturday & Sunday September 24-25, 2016

Description of Event or Activity*:
Surfing enthusiasts from all over Pacific Northwest will converge on Newport to challenge

their skills against the rugged Pacific Ocean. The contest will run over 2 days.

Preliminary and quarterfinal heats will be on Saturday. Finals and awards will be on Sunday.

Nature of Event or Activity:

Single Day Event
Multi-night local lodging event - days
Extended calendar event. days

Amount of Funding Requested:  $ 29%°

Total Event/Activity Budget: ¢ 6000

What specific marketing expenditures will the granted funds be used for?*
Pacific Northwest targeted marketing efforts including:

Ads in surf publications and surf shops

Online marketing and social media outlet expenses

Mailing of flyers and posters to surf shops across the Northwest

List event/activity supporters or partners*:

Ossies Surf Shop will be our partner in all aspects of planning, developing and hosting this contest.

Rogue Brewery has pledged a large amount of in-kind sponsorship to help us make this

event a huge success.

*Use additional sheets as necessary.
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Applicant/organization must be a non-profit corporation. Attach a copy of the IRS
determination letter.

Has applicant received funding in prior years from the city for this event/activity? If yes,
when: No. This is the first year.

Projected Event/Activity Impact:

Describe how the event/activity will affect the Newport economy (e.g., room nights,
number of visitors/attendees, restaurant sales, retail sales, etc.)*:

We anticipate this event bringing around 900 visitors to town. Many participants in this type of activity

have a family and disposable income. They will often travel to events with their spouse and children. This

will provide business to local hotels, campsites, restaurants, stores, and tourist attractions.

With this being a two day event, all of the competitors will come to town for the entire weekend.

Financial Reporting Requirements:

Please provide a proposed budget of revenues and expenditures in a form similar to the
following:

PROPOSED REVENUES
Source #1 Participation fees Amount $ 3000
Source #2 Sponsorships & Grants Amount $3000
Source #3 Amount $
Source #4 Amount $
Source #5 Amount $
TOTAL REVENUES : St

*Use additional sheets as necessary. 3
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PROPOSED EXPENDITURES
Use #1 Competitor and volunteer T-Shirts Amount
Use #2 Awards and contest packets supplies. Amount
Use #3 Contest officials and fees Amount
Use #4 Placing ads in magazines and websites Amaint
Use #5 Event setup supplies Amount
Use #6 Services (porter potties, tents, etc) Amount
Use #7 Mailings & promo materials to surf shopi‘ Amount
Use #8 Amount
Use #9 Amount
Use #10 Amount

TOTAL EXPENDITURES

REVENUES MINUS EXPENDITURES

As a final condition to accepting granted funds, the applicant agrees to provide the City
of Newport with a final report summarizing result of the event/activity (e.g., attendance,
local and regional publicity, lodging occupancy, closing revenue and expenditure report,

etc.), with a detailed and verified accounting.

$1000
$1000
$500

$1000
$500

$1000
$1000

$

$

$
46000

$

Date Applicant Signature
Michael J. Cavanaugh

Applicant Printed Name

*Use additional sheets as necessary.
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