
DESTINATION NEWPORT COMMITTEE AGENDA
Thursday, May 19, 2016 - 2:00 PM

The meeting location is accessible to persons with disabilities. A request for an interpreter for
the hearing impaired, or for other accommodations for persons with disabilities, should be made
at least 48 hours in advance of the meeting to Peggy Hawker, City Recorder at 541.574.0613.

The agenda may be amended during the meeting to add or delete items, change the order of
agenda items, or discuss any other business deemed necessary at the time of the meeting.

1. CALL TO ORDER

2. ADDITIONS/DELETIONS TO AGENDA

3. CONSENT CALENDAR

3.A. Minutes from March 17, 2016 Dest inat ion Newport  Committee Meeting
April 21, 2016 Minutes.docx

4. MEDIA CONSIDERATIONS

4.A. Eugene Emeralds Baseball Propsal for 2016 Season
Destination Newport Proposal 2016.pdf

5. OTHER
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https://legistarweb-production.s3.amazonaws.com/uploads/attachment/pdf/12571/April_21__2016_Minutes.pdf
https://legistarweb-production.s3.amazonaws.com/uploads/attachment/pdf/10043/Destination_Newport_Proposal_2016.pdf


5.A. Presentat ion to and Discussion with City Hall Mombetsu Delegat ion Regarding
Tourism Market ing 

5.B. Tourism Market ing Grant Applciat ion from Community Services Consort ium
Tourism Marketing Grant Application for Community Services Consortium.pdf

5.C. Tourism Market ing Grant Applicat ion for The New Lincoln County Fair
Fair Tourism Grant App 2016.pdf

5.D.Review DNC Brochure 

5.E. Create Messaging for HWY 20 Closure

6. DISCUSSION AND ACTION

7. CHAMBER REPORT

8. PUBLIC COMMENT

9. ADJOURNMENT

2

https://legistarweb-production.s3.amazonaws.com/uploads/attachment/pdf/12572/Tourism_Marketing_Grant_Application_for_Community_Services_Consortium.pdf
https://legistarweb-production.s3.amazonaws.com/uploads/attachment/pdf/12573/Fair_Tourism_Grant_App_2016.pdf


Destination Newport Committee
April 21, 2016

2:00 P.M.
Newport, Oregon

CALL TO ORDER
The April 21, 2016, regular meeting of the Destination Newport Committee was called 
to order at approximately 2:00 P.M. In attendance were John Clark, Lance Beck, Ric 
Rabourn and Lorna Davis. Also in attendance were Cindy Breves, Executive Assistant; 
Jamie Rand,  News-Times,  Catherine Rickbone,  OCCA,  Mark  McConnel,  and Leigh 
Deinert, OutFront Media

INTRODUCTIONS
We went around the table and everyone introduced themselves. 

CONSENT CALENDAR
The consent calendar consisted of the following items:
A. Minutes of the March 17, 2016, meeting;
B. Review of Accounts for March 2016;

MOTION was made by Clark, seconded by Rabourn, to approve the consent calendar, 
as amended. The motion carried unanimously in a voice vote.
 
OTHER
Catherine RickBone and Mark McConnell form OCCA presented a summer brochure 
ad proposal for the PAC to the Committee. 

Mark  McConnell  requested  to  have  a  small  number  of  the  Mombetsu  Sister  City 
delegation attended the next DNC meeting on May 19. He asked that the Committee 
present  information  on  the  committee  and  how  the  committee  has  successfully 
marketed the City of Newport as a destination.  

Leigh Deinert presented to the committee the OutFront proposal for the Olympic Trails 
in  2016.  The  committee  also  discussed  possible  billboards  that  could  be  used  to 
advertise information regarding the closure of Highway 20. 

The committee reviewed the Corvallis Knights 2016 proposal. 

The  committee  reviewed  the  Journey  Magazine  and  AAA  Magazine  proposal. 
Committee decided to table this until July 

The  committee  reviewed  the  Eugene  Emeralds  Baseball  proposal  for  2016.  The 
committee would like more information, therefore this item was tabled until  the May 
meeting.  
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DISCUSSION AND ACTION

MOTION was made by L Beck, seconded by Clark, to approve of the Corvallis Knights 
All-Star Packet for $2,850 with $952 being paid out of 2015-16 Fiscal Year and the 
remainder  being  paid  out  of  2016-17  Fiscal  Year  of  $1,898.  The  motion  carried 
unanimously in a voice vote.

MOTION  was  made  by  Clark,  seconded  by  Rabourn,  to  approve  a  full  page 
advertisement on the back cover in the OCCA Summer in the PAC brochure for $1299. 
The motion carried unanimously in a voice vote.  

The  committee  discussed  the  Highway  20  closures  for  this  summer  and  possible 
approaches  to  mitigating  the  negative  impact  on  business  in  the  city  through 
advertisement. 
 
The committee is also requesting $5,000 out of the current fiscal year to spend on 
social media advertising to assistant with mitigation on the Highway 20 closures starting 
in June. 

MOTION was made by Rabourn, seconded by Clark, to approve a poster campaign in 
Corvallis with OutFront Media with $4,550 being paid out of the current fiscal year. The 
motion carried unanimously in a voice vote.

MOTION was made by Clark, seconded by Rabourn, to approve a billboard on highway 
34 with OutFront production with $1,500 in production and $1,300 being paid out of this  
fiscal  year  and  the  remainder  being  paid  out  of  2016-17  FY.  The  motion  carried 
unanimously in a voice vote.

MOTION was made by L. Beck, seconded by Rabourn, to approve billboard in Albany 
for a total of $4,200 including production with $1,300 for production and $750 being  
paid out of this fiscal year and the reminder paid out of the 2016-17 FY. The motion 
carried unanimously in a voice vote.  

Next meeting will be May 19, 2016.

ADJOURNMENT
Having no further business, the meeting adjourned at approximately 3:55 P.M.

4



Eugene Emeralds Baseball
Local Fans. Affordable Fun. Future MLB Stars.

Class-A Minor League Affiliate 
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At the Ballpark
 Season Attendance: 120,931 (3,182/gm) increase 

of 11.9%

 VIP Suites sold out for entire 2015 season

 Record 8 sellouts including a PK Park record of 
5,172 fans on July 4th

 First season as Cubs affiliate featured 3 NWL All-
Stars and a final record of 38-38

Promotions and Community
 Emeralds selected as NWL MacPhail Award 

Winners for the 5th consecutive season as 
the top organization in marketing and 
promotions.

 Only 2-time winner of Golden Bobblehead
awards, Ems nominated in 2015 for Best 
Charitable Promotion for EMbrace Bald 
Event benefitting pediatric cancer

 The Emerlads helped raise over $265,000 
for Lane County NPO’s through in-kind 
donations, jersey auctions and fundraisers

2015 Emeralds Highlights 
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Gender and Age

47%

44%

47%

31%

51%

49%

55%

70%

70%

36%

51%

49%

Age 35-64

Age 25-54

Age 21-49

Age 18-34

Women

Men

Emeralds Attendees Eugene DMA

Emeralds Demographics

SOURCE: Scarborough Sports Marketing, Eugene Local Market Study

7



23%

65%

15%

32%

47%

40%

29%

80%

17%

49%

67%

78%

College Grad or More

Some College or More

HH Income $100,000+

HH Income $75,000+

HH Income $50,000+

Employed Full-Time

Emeralds Attendees Eugene DMA

Employment, Income and Education Status

Emeralds Demographics

SOURCE: Scarborough Sports Marketing, Eugene Local Market Study
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15%

14%

10%

6%

19%

34%

23%

51%

20%

26%

19%

4%

33%

44%

18%

49%

Kids 12-17

Kids 6-11

Kids 2-5

Kids Under 2

2+ Children in HHLD

1+ Children in HHLD

Single

Married

Emeralds Attendees Eugene DMA

Marital Status & Presence of Children

Emeralds Demographics

SOURCE: Scarborough Sports Marketing, Eugene Local Market Study
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21%

27%

37%

48%

64%

16%

18%

29%

48%

55%

Home Value $300,000+

Home Value $250,000+

Home Value $200,000+

Home Value $150,000+

Own Residence

Emeralds Attendees Eugene DMA

Home Ownership

Emeralds Demographics

SOURCE: Scarborough Sports Marketing, Eugene Local Market Study
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Events Attended/Places Visited Past 12 Months

15%

13%

22%

16%

28%

22%

18%

16%

33%

17%

25%

66%

27%

27%

27%

30%

32%

35%

38%

39%

40%

41%

48%

87%

Art museum

Hult Center event

High school sports event

Three Rivers Casino

Traveled to Southern Oregon

Any local winery

University of Oregon football game

Matthew Knight Arena event

Traveled to the Bend/Sunriver/Sisters…

Lane County Fair

Any local brewery

Traveled to the Oregon Coast

Emeralds Attendees Eugene DMA

87% of Emeralds 
Attendees have travelled 
to the Oregon Coast in 
the last year, 33% above 
the market average

Emeralds Lifestyles

SOURCE: Scarborough Sports Marketing, Eugene Local Market Study
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Activities Participated in Past 12 Months

24%

21%

23%

10%

32%

21%

34%

31%

32%

30%

55%

43%

32%

33%

34%

37%

39%

41%

41%

43%

43%

48%

62%

65%

Bowling

Boating

Jogging - running

Softball - baseball

Bicycling

Free weights - circuit training

Volunteer work

Hiking - backpacking

Fishing

Swimming

Gardening

Camping

Emeralds Attendees Eugene DMA

Emeralds Attendees 
enjoy a variety of 
outdoor and sporting 
activities, including 
camping, swimming 
and softball-baseball.

Emeralds Lifestyles

SOURCE: Scarborough Sports Marketing, Eugene Local Market Study
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Outfield Billboards are the best way to put your message 
right into the game.  The vinyl banners are 16’ x 8’ allowing 
ample room to promote your brand in front of a captive 
audience of over 3,000 fans per game.

The Visit Newport signage is recognizable with the Yaquina
Bay Bridge and the call to action to visit 
DiscoverNewport.com.   The Sponsorship also includes one 
(:15) public address announcement at each game with logo 
displayed on the videoboard.

This sponsorship would continue Destination Newport’s  
engaging :90 second promotion that every fan can 
participate in during all 38 games at PK Park this summer.  
Utilizing the Ems videoboard, the Newport Crab logo will 
be ‘hidden’ under an Ems cap.  Fans will test their eye by 
following the shuffling hats until they come to rest and 
reveal which hat has the crab.

A fan favorite promotion, the Ems will select a young fan 
to try there hand at guessing the correct hat from atop 
the dugout each night winning an Ems prize if they guess 
correctly.
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Sponsorship of the ‘Out of Town Scoreboard’ gives local 
fans a look at what’s going on elsewhere in the Northwest 
League.  With a minimum of (3) live reads on the 76 radio 
broadcasts on CBS Radio 95.3fm “The Score”, Newport will 
receive a minimum of 228 announcements.  The 
sponsorship also includes a :30 second radio spot in each 
game.

.

Continuing last year’s in-park addition the Ems will 
include live PA announcements with moving videoboard
intro.  The :30 second announcement will update the 
fans in the stadium on the other three NWL games on 
the schedule that night
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EmeraldsBaseball.com is the number one place for fans to get Emeralds information.  Whether its game schedules, 
promotions or player content, the Ems have increased web traffic each year with use of social media and E-newsletters.

This prominent web banner will not only link directly back to your website but also give your sponsorship a presence 
outside the park

All 76 games are broadcast on Eugene’s only 
dedicated sports radio station CBS Sports Radio 
95.3FM.  Broadcasts are also available online and 
through the Emeralds mobile app.  As a part of this 
sponsorship, Destination Newport would be the 
presenting sponsor of the nightly 15 minute pre-
game show.

This package includes (3) live reads each game.  
Promotion also includes (2) :30 second radio spot 
during all 76 games.  This sponsorship also includes 
opportunity for live on air interview with 
Destination Newport representative.
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Package # 1

Outfield Billboard (16’ x 8’)
Out of Town Scoreboard
:30 second Radio Spot (77 total)
Newport Crab Shuffle
Web Banner
Radio Pre-Game Show

Total Investment for Destination Newport:  $11,750

Proposal Presented by:
Matt Dompe
Assistant GM, Radio Play-by-Play Broadcaster
Matt@EmeraldsBaseball.com
(541) 342-5367

Package # 2

Outfield Billboard (16’ x 8’)
Out of Town Scoreboard
Newport Crab Shuffle
Web Banner

Total Investment for Destination Newport:   $9,800
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